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PREFACE

The International Conference on Tourism Dynamics and Trends is organized
in collaboration with four Universities: University of Seville (Spain), University of
Sannio (Italy), Akdeniz University (Turkey) and Kemptem University of Applied
Sciences (Germany).The II International Meeting is hosted at the Faculty of Tourism and
Finance, University of Seville in June 26th-29th, 2017.

This edition of the Conference is devoted to the memory of Steve Watson, profesor who
was at John St John University, member of the Scientific Committee of the Conference
and visiting professor at the Faculty of Tourism and Finance of the University of Seville.

The main aim of the Meeting in 2017 is to share the scientific knowledge and
development in tourism, travel and hospitality area by providing a platform to share the
most recent research, innovations and achievement in different topics on Tourism
knowledge. The interdisciplinary and international character of the Meeting allows the
researchers from all knowledge fields on Tourism to share different perspectives to tackle
the complexity of reality, joining together efforts to analyze, evaluate and predict future
situations.

The Conference generates a discussion forum in which scientists offer their vision about
the advances and tendencies in the research in tourism, travel and hospitality area. The
Conference bring together academics, master and doctoral students who are studying at
tourism, travel and hopitality or related disciplines. Professionals of the tourism, travel
and hospitality companies who are keen to know the latest developments in academic
literature and like to share their expertise with the participants of the Conference were
also invited to participate.

Finally, on behalf of the organizing committee members of University of Seville, Faculty
of Tourism and Finance I like to thank all participants, authorities, and sponsors who
support the event. Namely, I commend to Conference Sponsors: Vice Chancellor of
Research (Vicerrectorado de Investigacion) and Vice Chancellor of Institutional
Relations (Vicerrectorado de Relaciones Institucionales) of the University of Seville and
Seville Tourism Consortium (Consorcio de Turismo de Seville).

-'Qoso" ez T2 dwmet

™

On behalf of Organizing Committee
Assoc. Prof. Maria Rosario Gonzélez Rodriguez
Seville, 2017



II. International Conference on Tourism Dynamics and Trends

ADVISORY BOARD

Assoc. Prof. Dr. Maria Rosario Gonzalez-Rodriguez (University of Seville, Spain)
Assoc. Prof. Dr. José Luis Jiménez Caballero (University of Seville, Spain

Assoc. Prof. Tahir Albayrak (Akdeniz University, Turkey)

Assoc. Prof. Meltem Caber (Akdeniz University, Turkey)

Prof. Dr. Armin A.Brysch (Kempten University of Applied Sciences, Germany)
Prof. Dr. Guido Sommer (Kempten University of Applied Sciences, Germany)
Prof. Dr. Massimo Squillante (University of Sannio, Italy)

Prof. Biagio Simonetti (University of Sannio, Italy)

ORGANIZING COMMITTE

Dr. M* Rosario Gonzélez Rodriguez, University of Seville (Spain).
Dr. José Luis Jiménez Caballero, University of Seville (Spain).

Dr. Biagio Simonetti (University of Sannio, Italy)

Dr. Massimo Squillante (University of Sannio, Italy)

Dr. Maria Dolores Pérez Hidalgo, University of Seville (Spain)

Dr. José Antonio Camufiez Ruiz, University of Seville (Spain)

Dr. Maria del Carmen Diaz Fernandez, University of Seville (Spain)
Dr. Ana Dominguez Quintero, University of Seville (Spain)

Dr. Antonio Garcia Sanchez, University of Seville (Spain)

Dr. Inmaculada Jaén Figeroa, University of Seville (Spain)

Dr. Francisco Lifidn Alcaide, University of Seville (Spain)

Dr. Vicenta Maria Marquez de la Plata y Cuevas, University of Seville
(Spain) Dr. Domingo Martin Martin, University of Seville (Spain)
Dr. Miguel Angel Rios Martin, University of Seville (Spain)

Dr. Francisco Javier Santos Cumplido, University of Seville (Spain)
Dr. Miguel Angel Pino Mejias, University of Seville (Spain)

i



26129t June 2017

SCIENTIFIC BOARD

Assoc. Prof. Dr. Maria Rosario Gonzélez-Rodriguez (University of Seville, Spain)
Assoc. Prof .Dr. José Luis Jiménez Caballero (University of Seville, Spain)
Dr. Vikash Kumar Singh (Indira Gandhi Open University, India)

Prof. Dr. Luiz Moutinho (University of Glasgow, Scotland)

Prof. Dr. Kurt Matzler (University of Innsbruck, Austria)

Prof. Dr. Eleanor T. Loiacono (Worcester Polytechnic Institute, U.S.A.)
Prof. Dr. Ullrich Bauer (University of Duisburg-Essen, Germany)

Prof. Dr. Giuseppe Marotta (University of Sannio, Italy)

Prof. Dr. Massimo Squillante (University of Sannio, Italy)

Prof. Dr. Fabrizio Antolini (University of Terramo, Italy)

Prof. Dr. Alessio Ishizaka ( Portsmouth University, UK)

Prof. Dr. Chiara Nunziata (University of Sannio, Italy)

Prof. Dr. Duane W.Crawford (Kansas State University, U.S.A.)
Prof. Dr. Dogan Giirsoy (Washington State University, U.S.A.)
Prof. Dr. Fevzi Okumus (University of Central Florida, U.S.A.)

Prof. Dr. Maria D. Alvarez (Bogazi¢i University, Turkey)

Prof. Dr. Ige Pirnar (Yasar University, Turkey)

Prof. Dr. A. Akin Aksu (Akdeniz University, Turkey)

Prof. Dr. Alfonso Vargas (Universidad de Huelva, Spain)

Assoc. Prof. Dr. Michele Gallo (University of Naples, Italy)

Assoc. Prof. Dr. Tahir Albayrak (Akdeniz University, Turkey)

Assoc. Prof. Dr. Meltem Caber (Akdeniz University, Turkey)

Assoc. Prof. Dr. Yildirim YilmaZ (Akdeniz University, Turkey)

Assist. Prof. Nursah Sengiil (Akdeniz University, Turkey)

Assist. Prof. Yesim Helhel (Akdeniz University, Turkey)

Assoc. Prof. Dr. Bahattin Ozdemir (Akdeniz University, Turkey)

Assoc. Prof. Dr. Ebru Tarcan i¢igen (Akdeniz University, Turkey)

Assoc. Prof. Dr.Riiya Ehtiyar (Akdeniz University, Turkey)

Assoc. Prof. Dr. Francisco Lifidn Alcaide (University of Seville, Spain)

Assoc. Prof. Dr Antonio Garcia Sanchez (University of Seville, Spain)

Assoc. Prof. Dr. José Antonio Camuiiez Ruiz (University of Seville, Spain)
Assoc. Prof. Dr. Maria Dolores Pérez Hidalgo (University of Seville, Spain)
Assoc. Prof. Dr. Ana Dominguez Quintero (University of Seville, Spain)

Assoc. Prof. Dr. Domingo Martin Martin (University of Seville, Spain)

Assoc. Prof. Dr. Vicenta Maria Marquez de la Plata (University of Seville, Spain)
Assoc. Prof. Dr. Inmaculada Jaén Figueroa (University of Seville, Spain)

Assoc. Prof. Dr. Maria del Carmen Diaz Fernandez (University of Seville, Spain)
Assoc. Prof. Dr. Jesus Lopez Bonilla (University of Seville, Spain)

Assoc. Prof. Dr. Luis Miguel Lopez Bonilla (University of Seville, Spain) Assist.
Prof. Josip MikuliC (University of Zagreb, Croatia)

Ozlem Giizel (Akdeniz University, Turkey)

Osman Caliskan (Akdeniz University, Turkey)

il



Prof. Dr. Pasquale Sarnacchiaro (University Unitelma Sapienza, Italy)
Prof. Dr. Bice Cavallo (University of Naples Federico II, Italy)

Dr. Brendan Paddison (York St John University, UK)

Dr.Syed Zulfigar Ali Shah (International Islamic University, Pakistan)
Assoc. Prof. Dr. José Alvarez-Garcia (Universidad de Extremadura, Spain)
Assoc. Prof. Dr. Maria de la Cruz del Rio Rama (Universidad de Vigo, Spain)
Assoc. Prof.. Maria Angeles Oviedo Garcia (University of Seville, Spain)
Assoc. Prof.. Borja Sanz Altamira (University of Seville, Spain)

Assoc. Prof.. Manuela Vega Vazquez (University of Seville, Spain)

Assoc. Prof. Dr. Dolores Limén Dominguez (University of Seville, Spain)
Assoc. Prof.. Dr. Manuela Pabon Figueras (University of Seville, Spain)
Assoc. Prof.. Dr. Miguel Angel Pino Mejias (University of Seville, Spain)
Prof. M. Rocio Martinez Torres (University of Seville, Spain)

Prof. Sergio Toral Marin (University of Seville, Spain)

Assoc. Prof. Isidoro Romero Luna (University of Seville, Spain)

v



26"-29'" June 2017, Seville, Spain

TABLE OF CONTENTS

Financial Problems of Hotel Businesses: The Case of Turkey ..................cooeoee. 1
Onder Met and Ismail Mert Ozdemir

Tourism Sector and Trade Credit: A Quantile Regression Approach in Smes.............. 11
Francisco-Javier Canto-Cuevas, Maria-José Palacin-Sanchez and Filippo di Pietro

Dr Shilpa Bhide and Dr Biagio Simonetti

Tourism, Heritage And Historical Centers. Cultural Marketing Strategies in Mélaga ...28
Lourdes Royo Naranjo

The Perception of Development Stage of Tourism Gentrification and Residents’
ATIUAR. .o 41
Xi Li, Changbin Xu and Yutian Shi

Refunctioning of Alagati Houses with Cultural Heritage as Boutique Hotels............... 55
Esra Aksoy
Destination Governance in a Tourist-Historic City...............coooiiiiiiiiiiiiiiiniennn... 62

Brendan Paddison

Prospects and Opportunities for Sustainable Tourism Development and Tourist

Infrastructure Of RUSSIA. ..o ovvue et e 68
Aleksandr Gudkov
Experience in Tourist Destination ...............ooooiiiiiiiiiii e 76

Aljosa Vitasovic and Mauro Dujmovic

Conflicts, Governance and Social Innovation in a Small Touristic City.................... 95
Andrea Barbero and Silvina Elias

Gastronomy Throughout History. Gastronomic Tourism in Andalusia.................... 110
Vicente Casales Garcia and Luis Gonzalez-Abril

Evaluation of the Effects of Globalization on Change of Urban Landscapes within the
Scope of Tourism ....................... PO STTTPIOR. 121
Tanay Birisci, Sibel MansuroGlu, Zerrin Sogut and Ayse Kalayci Onag

Active Sport Tourism in Poland: Seeking and Escaping.................cocoviiiiiiinnin. 134
Rajmund Tomik, Agnieszka Ardenska and Jarostaw Cholewa



26"-29'" June 2017, Seville, Spain

A Conceptual Model of Time Perspective for Leisure Participant.......................... 143
Sheng-Hshiung Tsaur and Hui-Hsuan Yen

Festivals as a Tourism Product: Katkasor Bullfighting Festival in Turkey................ 147
Dogus KiliCarslan and Ozge Kocabulut

Motivations of Festival Participants..............cooooiiiiiiiii i, 156
Ozge Kocabulut and Dogus Kiligarslan

A New Framework for the Smart Tourism Destinations Analysis.......................... 174
Ha My Tran, Assumpcié Huertas and Antonio Moreno

Halal Tourism: A Review of the State of the Art ... 189
Alfonso Vargas-Sanchez and Maria Moral-Moral

Wigry National Park for Kayaking.................oooiiiiii e, 192
Jarost.aw Cholewa, Rajmund Tomik and Mik.osz Witkowski

Comparison of the Eco-Labeled and Non Eco-Labelled Hotels of Mallorca on

BOOKING.COM ...t 201
Hulisi Binbasioglu
Sustainnability and Tourism: a Chance to Build an Econocitizenship ......................203

Dolores Limon Dominguez and Manuela Pabon Figueras

Use of Social Media by Mediterranean NTOS..........ccoooeiiiiiiiiiiiiiiiiiiiii e, 205
Hulisi Binbasioglu
How Ranking Positions Evolve Over Time in Tripadvisor................cooviiiiin. 206

José-Luis Ximénez-De-Sandoval, Antonio Guevara-Plaza and Antonio
Fernandez-Morales

An Overview of the Historical and Environmental Geo-Mining Park of Sardinia...... 207
Adriana Mossa

From Industrial Heritage to Living Industry Tourism. An Explorative Study in Italy...210
Antonella Garofano, Angelo Riviezzo and Maria Rosaria Napolitano

Tourist Flows and Museum Admissions in Italy: An Integrated Analysis................. 231
Francesca Petrei, Maria Teresa Santoro, Lorenzo Cavallo and Francesco Zarelli

Determination of Gastronomic Tourism Characteristics of Gaziantep Province as
a Unesco Creative Cities NetWOrkK..........cooiiiiiiiiiiiii e, 232
Dogus KiliCarslan and Gokhan Yilmaz

Evolving Model of the Implementation of Revenue Management (2005-2015) ......... 235
Miguel Angel Domingo-Carrillo, M.Rosario Gonzélez-Rodriguez and Esther
Chavez-Miranda

vi



26"-29'" June 2017, Seville, Spain

Determinants of Time Prior Reservation Through Booking.com: a First Approach ...237
Gloria Sanchez-Lozano, Esther Chavez-Miranda and M?® Dolores Cubiles-De La
Vega

Airbnb Landlords and Price Strategy: Have they Learnt Price Discrimnation from Hotels?
Evidence from Barcelona............ ..o 239
Juan Pedro Aznar, Josep M. Sayeras, Guillem Segarra and Jorge Claveria

Entrepreneurship and Gastronomy as Reinventing Factors of Old Bucharest
(T 1S5 11 1<) 242
Ana - Irina Lequeux - Dinca and Mihaela Preda

Relationship Between Growth of Young Tourism Companies and Institutional
Vaariables. . ... e 244
Manuela Vega-Pascual, Filippo Di Pietro and Rafaela Alfalla-Luque

Entrepreneurial Skills and Self Management In Tourism: An Intercooperation Study
(O T R 1 WA N 4311311 - F 246
Silvina Renée Elias and Viviana Leonardi

The Accessibility of Museum Websites: The Case of Barcelona.......................... 261
Ariadna Gassiot and Raquel Camprubi
Study on the Effect of Demonetisation on Indian Tourism Industry....................... 263
Shyju P J
The 21st Century Trends in Senior Tourism Development Among the Baby
BoomerGeneration. ... ......oo.eiii i 280
Julita Markiewicz-Patkowska, Stawomir Pytel, Piotr Olesniewicz and Krzysztof
Widawski
Seasonality, Infrastructures and Economic Growth in Touristic Islands................. 300

Juan Pedro Aznar, Josep Maria Sayeras and Jordi Vives

Comments on Tourism Sector and Government Policies in Turkey....................... 315
Kemal Cebeci

Tourism And Development in Emerging Destinations: Cause or Effect? ................. 316
Concepcidon Foronda-Robles and Miguel Puig-Cabrera

A Multidisciplinary Approach to Sport Tourism Education in a Digital Era............ 317
Ourania Vrondou and Vicky Katsoni

Language Travel Supply: Staging Memorable Experiences................ccoooiiinn.e 327
Montserrat Iglesias

Model of Agro-Tourism Farms for Environmental Education Through Inter-

ACHIVE TTalS.. .., 340
Kennedy Lomas and Carmen Trujillo

Vil



26"-29'" June 2017, Seville, Spain

Using Flickr to Analyze Istanbul’s Image as a Culinary Destination....................... 348
Bendegul Okumus, Gurel Cetin and Anil Bilgihan

Tourists’Perceptions of Guimaraes’Attributes (Portugal): A Cluster Analysis.......... 350
Laurentina Vareiro, Paula Remoaldo and José Cadima Ribeiro

Tourism Training as a Tool For Enhancing Employee’s Performance and
Organization Competitiveness. Applied to Ministry of Tourism — Egypt .............. 356
Islam Ali and Ashraf Gharieb

Environmental Problems Result from Visitors to Hierapolis-Pamukkale World
Heritage Site Pedestrian ATea ............oo.iiiiiiiii i 379
Sibel Mansuroglu and Veysel Dag

Reassessing Airline Mission Statements to Address Changing Trends and Contemporary
Components of Importance, a Content Analysis..........c.ovveiiiiiiiiiiiiiiiiinnniannn. 392
Yihsin Lin and Nicholas Wise

Local Specialists’Perceptions on Tourism Impacts of WHS Designation: The Case
OF OPOTEO. ettt 409
Laurentina Vareiro and Raquel Mendes

Understanding Tourist Motivation: The Case of Hagia Sophia, Turkey................... 415
Umut Kadir Oguz and Aysegul Acar

Analysis of the Influence of Motivation and Authenticy on Satisfaction and Fidelity in

Cultural TOUTISIN. ...ttt et e e 417
Ana Dominguez-Quintero, Rosario Gonzalez-Rodriguez, José A. Camuiiez Ruiz
y M* Dolores Pérez-Hidalgo

Management Shadowing: As a Tool for Improving Managerial and Entrepreneurial

Skills of Tourism Students. ..........ooeiiiiiiii e 423
Demet Ceylan

Antecedents and Consequences of Service Experience Evaluation: Analyzing
Cultural Differences in Fast Food Industry...............ooooiiiiiii 425
Muhammad Ishtiaq Ishaq

Effects of Website Quality Dimensions on Repurchase Intention in Airline Industry...426
Oguz Dogan, Sezer Karasakal, Aslthan Dursun and Caner Unal

Buying a Villa, Finca or Cortijo: Projected Image of Andalusia Through British Housing
Miguel Garcia Martin, Arsenio Villar Lama and Estrella Cruz Mazo

Analysis of Titles and Key Words in Research on Mobile Technology and

Tourism........ooooviiiiiiiiii Py 457
Francisco José Ortega Fraile, Miguel Angel Rios Martin and Cristina Ceballos
Hernandez

viii



26"-29'" June 2017, Seville, Spain

Swot Analysis of an Ecotourism Destination: Chaouen, Morocco....................... 459
Yassir Lamnadi

Hotels Getting Social to Compete with the Sharing Economy...................... 471
Simon Hudson

Trust in Cooperation Networks of the Brazilian Tourism: Analysis of its Role

and Associated Elements .............ooiiiii i 474
David Leonardo Bougas Da Silva, Valmir Emil Hoffmann and Helena Aratjo
Costa

Complementarity and Diversity in Alliance Portfolios.....................ociiin, 477

Mar Cobeiia, Angeles Gallego and Cristobal Casanueva

Interdependencies between Tour Operators and Hotels: The Case of Antalya......481
Zeynep Karsavuran and Onur Dirlik

Study of Kazakh Tourists Satisfaction Degree Domestic Tourist Services............... 490
Aizhan Tleuberdinova, Zhanat Shayekina and Aisulu Kubeyeva

Institutional Change and Tourism Development in Post-Communist Romania......... 498
Ana - Irina Lequeux - Dinca and Claudia Popescu

Smart Environment Management in the Image of a Beach Destination.................. 510
Lucio Hernédndez-Lobato, Maria Magdalena Solis-Radilla, Héctor Tomds Pastor-
Duran and Ramén Aguilar-Torreblanca

A Theoretical Study on Sports Tourism which is One of Alternative Tourism
ACtiVItIeS. ..o TP I PRI, 527
Engin Derman, Ebru GOzen and Turhan KebapCioGlu

Service Charges and Tipping: A Case Study of the Chinese Hospitality Industry....... 529
Ben Dewald

Understanding Street Food Consumption: A Theoretical Model Including Atmosphere
and  HedoniSm.... ..o 541

Zeynep Karsavuran and Bahattin Ozdemir

Romanian Seaside Tourism and the Competition with its Bulgarian Neighbors......... 554
Nicoleta Asalos

Traditional Foods and Their Importance on Tourism Sector................cc.oovvennn.... 563
Oya Berkay Karaca, G6zde Konuray and Zerrin Erginkaya

Gastronomy Tourism and Foodborne Disease.............ccooeviiiiiiiiiiiiiiiiinin.. 564
Oya Berkay Karaca, G6zde Konuray and Zerrin Erginkaya

X
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ABSTRACT

The purpose of this study is to determine and evaluate the financial problems that hotel managers
experience. Financial problems are the most crucial of all problems relating to business management
since finance-related problems may be obstructive in the resolution of other functional problems.
Especially among the problems of SME status businesses financial ones are of special importance.
Characteristic features of hotel businesses make financial problems even more challenging.
Therefore, an empirical study with a qualitative method was performed in Marmaris, an important
center for tourism in Turkey, in order to determine the periodical financial problems that trouble hotel
businesses, and, if need be, develop solutions to address them. According to the outcome of this
research periodical financial problems are not of great importance. Other insignificant financial
problems are: difficulties in debt collection, inadequacy of internal finance sources and inadequate
sales income. It may be stated that accommodation businesses do not experience noteworthy financial
problems during periods in which the demand for touristic businesses rise. The 2016 decrease of
touristic demands in Turkey may extend the scope and significance of financial problems in the
future.

Keywords: Hotel Businesses, Financial Problems, Financing, Marmaris.
INTRODUCTION

Businesses encounter problems as they work to achieve their goals. These problems can be classified
on the grounds function such as finance, marketing etc. If not solved, these problems may grow and
ultimately terminate the business. Managers are tasked with increasing the efficiency and productivity
of businesses by solving the problems encountered. Problems can be described as deviations, which
impair the healty of businesses, threaten their continuity, and diminish their efficiency.

Financial problems can be considered more vital compared to other functional issues. This is because
if financial problems are not efficiently overcome, they may adversely impact the success of other
operations, opportunities may be lost, and the growth of the business may be undermined. For
example, financial problems may trigger liquidity issues in healthy and growing businesses and
subsequently leave them at risk for bankruptcy. On the other hand, growth would cease if a necessary
investment in a developing business were not financed through appropriate resources. Still, with
efficient financial management other functional problems can be eased and the risks the business
faces can be managed.

Financial problems comprise internal and external factors, including those related to the business’



income/expense, cash flow, and the risks of financial and investment activities. Structural traits of
hotel businesses increase the significance of financial problems with their critical financial structure.
As the relative profitability of accommodation businesses falls, risk levels elevate and relations with
financial institutions are negatively effected due to factors such as seasonal traits, oversensitive
structures of demand for touristic accommodations based on political, economic, social and
psychological factors, capital-intensive and labor-intensive structures, and intensive competition
(Met, 2013).

The purpose of this study is to determine the cyclical financial problems of hotel businesses located
in Marmaris, a major tourist destination in Turkey, and the extent to which they are impactful - and
to provide suggestions as to how to overcome these problems.

LITERATURE

Compared to other fields, studies on investments and financing of the accommodation sector are
limited (Met et al., 2013). Senel (2007) focused on the differences of tourism-based investments
compared to other sectors in his study, in which he examined tourism investments. According to this
study, the main differences are that investments in tourism are both capital- and labor-intensive.
Karadeniz et al. (2007), with the help of selected stakeholders, performed a SWOT analysis of the
current Turkish tourism sector. These stakeholders included managers from the accommodation and
travel sector along with academics of tourism. Results of the analysis showed that a strong aspect of
tourism investments in Turkey is newer and more modern than its competitors. And the weaker aspect
of these investments is dervied from the difficulty of finding financial resources, according to the
analysis. Sakarya (2008), in his study, due to financing issues that tourism investments suffer,
examined opportunities for touristic businesses to acquire funding through a public offering on IMKB
in order to establish stronger financial structures and then offered suggestions. In a study carried out
in Kusadas1 (Tandogan, 2001), it was revealed that accommodation facilities cannot utilize external
financing sources due to several reasons, must use their own equities, and that investment and
financing problems are directed to central administrationor the owner. Another study (Ceylan & Ilban,
2005) noted that the most important financial problems hotel businesses face stem from inadequate
liquidity, late debt collection, inability to invest, etc. Poyraz (2008) conducted research to determine
medium- or long-term fund resources and public offer trends of large-scale hotel businesses.
Respectively, large-scale hotels’preference of medium-term financing sources includes medium-term
bank credits, revolving credits, and equipment trusts. Met (2006), focused on whether installment
credits of medium-term finance sources are used in the financing of equipment in the Turkish
accommodations sector, revealing that installment financing sources are used by equipment sellers,
but that installments were adjusted for short-term. Met et al. (2013) conducted research on the
financing sources of investments and financial problems in the active season in hotel businesses in
Marmaris. According to the results of the research, in the business season hotels mostly use,
respectively, medium-term bank credits, short-term bank credits, financial leasing, and internal
finance sources. The most frequently encountered problem in credit-based finance is the high costs
of credit.

Most of the studies targeting financing problems businesses face take the issue from the aspect of
SME financing issues. Some of these studies target accommodation SMEs. For instance; Yilmaz
(2007) researched financing problems of tourism SMEs in Bodrum. Results showed that financing
problems were top priority and in their solution SMEs preferred bank credits, borrowing money from
relative or friends, and capital increase, respectively. In addition to this, difficulties in obtaining loans
and high credit costs rank among the most important problems encountered in financing. Another
study targeting small-scale hotels (Ozer ve Yamak, 2000) concluded that corporate borrowing was
invalid both during the establishment and business season and that funding requirements were mostly



met with personal savings and retained earnings. According to a new study conducted by Karadeniz
et al. (2015) on accommodation and travel in SMEs in Van province the top financial problems were
high energy costs, high taxation, high interest rates, lack of business capital, and low profit margins.

The dominant role of financial problems in SMEs is relevant for SMEs outside the tourism sector as
well (Yildiz and Ozolgun, 2010). In a study conducted by Met (2011) in which the financial problems
of SMEs in Kyrgyzstan were investigated, SMEs evaluated credit conditions as inconvenient. In
another study conducted in Turkey by Yoriik (2007) the most preferred finance sources for SME
businesses were equity capital (37.3%), commercial bank loans, and postdated checks and bills,
respectively. According to a study conducted by Bek¢i & Usul (2001) 2/3 of the SME business use
liabilities, however, 4/5 of the liabilities come from commercial banks and 1/5 from the popular bank.
These types of credits do not present efficient results to meet the investment and business capital of
SME:s since liabilities SMEs prefer apart from equities are short-termed. The same study found that
difficulties SMEs face while obtaining liabilities are listed, by their importance, as such: high credit
interests, short-terms, high loan guarantee rates, inadequate credit amounts, and bureaucratic
obstacles. According to certain studies targeting SMEs in Turkey (Bek¢i & Usul, 2001; Demir &
Stit¢ti, 2002; Korkmaz, 2003) the main difficulty SMEs face is financial inadequacy. The underlying
factors behind the financial problems are the inability to conduct cash sales and collect debts when
they are matured (Topal et al., 2006). Furthermore, on credit purchases have shorter terms than on
credit sales (Bekei & Usul, 2001). As a result, businesses mostly experience business capital issues.
The most preferred sequence in financial resource obtainment is (1) commercial bank loans and (2)
equities (Demir & Siitcti, 2002; Topal et al. 2006; Korkmaz, 2003; Bayraktar & Kose,
http://www.emu.edu.tr,10.03.2010). Most of the SME businesses utilize incentives, but most of them
also find incentives inadequate (Bek¢i & Usul, 2001). Yoriik’s (2007) study found similar results.
Major financial problems SMEs encounter belated debt collections, excess credit sales, equity
inadequacy, and high expenses. SMEs do not know about and are unable to utilize the modern finance
techniques such as factoring, forfeiting, leasing, venture capital, as well as they are unable to take
advantage of traditional money and capital market devices (Bek¢i & Usul, 2001; Topal et al., 2006;
Zor and Akin, 2008). When SMEs cannot overcome their own financial obstacles the need for
government fundings and regulations becomes a necessity. These supports and regulation may come
as direct financial resources as well as information transfers and training as to where and how to find
financial resources (Tokay qtd. in Demir & Siit¢ii, 2002).

PURPOSE AND METHOD OF THE RESEARCH

The purpose of this research is to determine financial problems that accommodation businesses face
and offer suggestions as to their solution. For this purpose, the research took place in Marmaris, a
major tourist center of Turkey, in July-August of 2015. The research includes -star hotels with a
tourism operation license. A list that comprises all the hotel businesses within this range was
requested from Mugla Provincial Directorate of Culture and Tourism. According to data from July
2015 a total of 89 tourism businesses with an operation license are registered in the directorate with
15 five-star, 22 four-star, 34 three-star, 17 two-star and 1 one-star. This number formed the research
population. If holiday resorts, boutique hotels, etc. are included in the list of accommodation
businesses, the population can be regarded as larger. “Quota sampling method” was applied in
sampling selection and a fifty percent proportion of hotels in each star-group were decided for
inclusion. However, due to both a short time-span and the fact that some hotel managers were
unwilling to interview, this proportion was not reached. As a result, 6 five-star, 8 four-star, 11 three-
star, 6 two-star and a single one-star - a total of 32 - we have taken into the study. Considering the
population, this sampling represents 32% of the population.

The research utilized an in-depth interview and qualitative data gathering methods. With this method,
the goal was to determine the financial problems that hotel businesses face by conducting interviews



with structured questions. Interviews were made using a form with both close- and open-ended
questions. In some hotels because the manager was not available at the time, the questionnaire was
left in the establishment to be received later with the questions answered. The questionnaire consists
of two sections. The first section contains questions purposed to determine profile properties of hotel
businesses and the second section targeted financial issues. In the tables, percentages and frequencies
of the answers of hotel managers were given and interpreted.

Profile Properties of Investigated Hotel Businesses

Table 1 offers certain properties of hotels contained in the research. The status of the research topic
requires answering managers to be of high rank and certain quality. Participating hotel managers carry
in average the titles of “general manager”, “financial manager” and “accounting manager” and each
represents a ranking of similar status among them. Of the included hotels in the research almost all
of them are between 5 to 2-star range, with only 1 being one-star. Three-star hotels make up 1/3 of
all hotels (11 in total). Most of the hotels that were investigated targeted foreign markets. The client
portfolio of these hotels comprised at least 80% foreign guests. Most of the investigated hotels were
equity corporations (corporation and limited) with some operated under sole proprietorship. In
management types, hotels that were run by their sole owner and by professional managers were
almost equal in number. While sole proprietors ran 13 hotels, professional managers managed 14.
Renters ran a small portion (5) of these hotels. An important proportion of the investigated hotels (12)
operate between 51 to 100 rooms. The rest operate 50 rooms more or less. All of the hotels in this
study were independent businesses. In other words, they were not part of any larger chain. Half of the
investigated hotels classify as small business as they employ less than 50 staff members. Among the
businesses that participated in this study, a hotel with over 200 staff members was included. But
because EU criteria considers any establishment with under 260 employees SME (Ozkanli &
Namazalieva, 2006), we can say that the investigated hotels were all classified as SMEs, which in
turn classifies this research as SME study. Hotels that were investigated had high occupancy rates.
Almost all of them had over 70% occupancy rate. However, because most of the hotels (27) included
in the study are only active in season, certain discrepancies arise as to whether the occupancy rates
represent a yearly table or only display the numbers during seasonal activity. Acknowledging the
occupancy rates as high offers a hint about the financial performance hotels have.

Table 1. Profile Properties of Investigated Hotel Businesses

Variables f % | Variables f %
Titles of Replied Manager Room Numbers of

Hotels
Financial manager 11 | 34,4 | 1-50 3 9,3
Accounting manager 9 | 28,1 | 51-100 12 | 37,5
General manager 12 | 37,5 | 101-150 6 18.8
Total 32 | 100,0 | 151-200 5 15,6
Star Numbers of Hotels 201 over 6 18.8
5 Star 6 18,8 | Total 32 | 100
4 Star 8 | 25,0 | Independent or

Member of A Chain
3 Star 11 | 34,4 | Independent (Single) 32 | 100
2 Star 6 18,8 | Native chain - -




1 Star 1 3,1 | Foreign chain - -
Total 32 | 100,0 | Total 32 | 100
Customer Structure Number of Employees
Foreign 95% - 5% Domestic 15 | 46,9 | 1-50 16 | 50,0
90% Foreign 10% - Domestic 10 | 31,3 | 51-100 4 | 12,5
Foreign 85% - 15% Domestic 5 15,6 | 101-150 9 | 28,1
Foreign 80% - 20% Domestic 2 6,2 | 151-200 3 9,4
Total 32 | 100 | 201 over 32 | 100,0
Legal Status of Hotels Total 16 | 50,0
Sole proprietorship 6 | 18,8 | Occupancy Rates in

Recent Years
Corporation 18 | 56,2 | %50-%70 1 3,1
limited company 8 | 25,0 | %71-%85 9 | 28,1
Total 32 | 100,0 | %86-%100 22 | 68,8
Management and Ownership Total 32 | 100,0
Types of Hotels
Operated by the owner. 13 | 40,6 | Period of Operation
Run by professional managers. 14 | 43,8 | Seasonal 27 | 844
Operated with rentals. 5 | 15,6 | Yearly 5 | 15,6
Total 32 | 100 | Total 32 |100,0

Financial Problems of the Investigated Hotel Businesses

Two basic questions were asked of hotels included in the study in order to determine their financial
problems. By listing all possible financial problems, the first question aimed to determine general
financial problems and their degree of importance by directing a five-scale question ranging from
“most” problems to “least”. Possible financial problems are shown in Table 2 including the
classifications of the answers. The second basic question was meant to determine (sub) problems that
would lead to the determination of “difficulties encountered in credit financing” which hold an
important place among financial issues. Financial problems and their answers are listed in Table 3.

Answers regarding financial problems can be grouped under three headers including 1) the most
important financial problems, derived from the combination of ”the most” and “very much”, 2) the
least important financial problems, derived from the “less” and “the least and 3) insignificant financial
problems. According to this the most important financial problems that the hotels of the study face
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are listed as “high fixed costs”, “high material costs”, “impact of exchange rates”, “high labour costs”,
“lack of government incentives and support” etc.

By degree of importance, the least important financial problems that hotel businesses are “difficulties,
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delays in debt collection and non-paying receivables”, “insufficient internal finance sources”,
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“insufficient sales income”, “high investment costs”, “non-cash sales”, “equity capital inadequacy”,
9% ¢ 9% ¢¢

“inadequate operation income”, “inadequate seller’s credits”, “difficulties in loan obtainment”, “cash-
deficiencies and shortage” etc. Most of the hotels are gathered in this group.



Insignificant financial problems are, as evaluated by the businesses: “loss of sales opportunity due to
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shortages in stocks”, “difficulties faced during loan obtainment”, “cash-deficiency and shortage”,

“inadequate seller’s credits”, “uncertainty of future during financial plannings”, “uncertainty and
risks of investments” etc.

Some of the financial problems were found in more than one group while the groups were formed.
For example “difficulties in credit obtainment” was included in both the least important and
insignificant group, as some hotels consider this problem as less important and some as insignificant.
Difficulties faced in credit obtainment were scored as less important by 10 hotels while 22 answered
it was insignificant. Therefore, the importance of a financial problem varies by each establishment.
Groupings and linings reflect the importance (or insignificance) of the questions.

Table 2. Financial Problems

Financial Problems Very Important Less Important Insignifica
nt
Most Much Less Very Few None
f % f % f % f % f %

Cash-deficiencies and - - 1 3,1 5 1156 5 15,6 20 | 62,5
shortage
Difficulties, delays in debt | - - 3 94 | 11 | 344 | 9 28,1 9 28,1
collection and non-paying
receivables
Loss of sales opportunity - - - - 1 3,1 4 12,5 27 | 84,4
due to shortages in stocks
Uncertainty of future - - 2 6,2 8 [ 250 ] 3 9.4 19 | 594
during financial plannings
Risks and uncertainties of - - 3 9,4 9 [ 281 | 2 6,2 18 | 56,2
investments
Equity capital inadequacy - - 3 9,4 5 | 156 | 8 25,0 16 | 50,0
Insufficient internal - - - - 7 1 21,9 | 12 37,5 13 40,6
finance sources
Difficulties in loan - - - - 9 | 28,1 1 3,1 22 | 68,8
obtainment
Inadequate operation - - 5 156 | 4 | 12,5 7 21,9 16 | 50,0
income
Insufficient sales income - - 1 3,1 9 | 28,1 | 7 21,9 15 | 46,9
Inadequate seller’s credits - - - - 4 112,51 8 25,0 20 | 62,5
Non-cash sales 1 3,1 4 1125 | 8 | 250 6 18,8 13 | 40,6
Hihg investment cost - - 2 62 | 11 | 344 | 4 12,5 15 | 46,9
High labor costs 7 121,911 | 344 | 5 156 | 2 6,2 7 21,9
High material costs 3 94 | 19 | 594 | 2 6,2 1 3,1 7 21,9
High fixed costs 7 | 21,9 | 16 | 50,0 | - - 1 3,1 8 25,0
Lack of government 9 [ 28,1 | 6 | 188 | 2 6,2 - - 15 | 46,9
incentives and support
High tax rates 11 | 344 | 14 | 43,8 | - - - - 7 21,9




Impact of exchange rates 2 6,2 | 18 | 562 | 2 6,2 3 9.4 7 21,9

Intense competition inthe | 15 | 46,9 | 10 | 31,2 | - - 6 18,8 1 3,1
sector

When the internal financing sources of businesses (earnings and expenses that do not require cash
outflow such as amortization) are inadequate, credit financing becomes an option. Despite that
“difficulties in credit obtainment” are not regarded as an important financial problem, credits are a
frequently applied option in overcoming financial problems. Difficulties in credit obtainment and the
evaluations of hotel managers are given in Table 3.

The most encountered and important financial problem during credit obtainment in hotels that need
a loan is “high credit interest rates” (65.6%). “Load of contract conditions” is another problem
accepted as less important. Credit term, amount, guarantees, financial tables, business record, equity
and problems as such were considered insignificant in hotel financing with loans.

Table 3. Encountering Difficulties in Credit Obtaining

Financial Problems Very Important Less Important Insignificant
More Much Less Very Few None
f % f % f % f % f %

Inadequacy of loan amount - - 4 125 | 2 6,2 5 15,6 21 65,6
Lack of loan maturity - - 4 125 | 1 3,1 5 15,6 22 68,8
High credit interest rates 10 | 31,2 | 11 | 344 | 4 | 12,5 - - 7 21,9
Load of contract conditions 4 1125 6 | 188 | 8 | 25,0 4 | 12,5 10 31,2
Collateral problems 4 | 125 4 | 125] 2 6,2 1 3,1 21 65,6
Inadequacy of the financial - - 4 1125 | 2 6,2 4 | 12,5 22 68,8
statements and information
that show the company
Previous negative record - - - - - - 1 3,1 21 65.6
Inadequate equity ratio - - 4 | 12,5 | 2 6,2 2 6,2 24 75,0
Muchness of credit 4 | 125 5 | 156 | 7 | 21,9 4 | 12,5 12 37,5
formalities
Lack of grace period 8 1250 3 94 | 7| 21,9 | 4 | 125 10 31,2

CONCLUSION AND SUGGESTIONS

Including 32 hotels in Marmaris and done by qualitative methodology this study concluded that
financial problems of these hotels are not often fundamental. On the contrary, less important financial
problems are encountered widely.

While looking over the financial problems that most of hotels reported as being very important, it is
absolutely seen that these problems are regarding certain characteristics of tourism sector. For
example: high tax rates, fierce competition environment, high fixed incomes, exchange rates, high
labor costs, etc. These problems are the general characteristics and structural features of the
hospitality industry. That the hotel managers see these problems as significant is evaluated as they



hope for more positive standards in sectorial areas. The mission of hotel managers is to be successful
in spite of these challenging problems.

The financial problems that are seen as less important by most of hotels are related to actual financing
problems. The less important problems of examined hotels are the delay in debt collection or non-
paying receivables, insufficient internal finance sources, insufficient sales revenues, huge investment
amounts, sales made mostly in cash, lack of stockholder’s equity, inadequacy of operating profit, etc.
These problems are real financing problems and they are actually solvable. Following that, it's stated
that these financial problems are recorded less important and these are faced by a small portion of
hotels.

Among the problems related to the process of getting credit, high loan rates are the only financial
problem that a majority of hotels see as the most important. Other credit terms are seen as unimportant
by the hotels.

The conclusion of this research is similar to the conclusions of other studies (Karadeniz et al., 2015;
Ceylan & Ilban, 2005; Yilmaz, 2007; Met, 2011).

Hotel businesses don’t encounter many critical problems in an environment in which touristic
demands are continuously rising. But this is valid before 2016. Falling demands of inbound tourism,
especially in 2016 may create difficult financial problems in the near future.

References

Bayraktar, S. & Kose, Y. Kobilerin Finansmani ve Finansal Sorunlari. http://www.emu.edu.tr,
(10.03.2010).

Bekgi, I. & Usul, H. (2001). Géller Bolgesindeki Kiiciik ve Orta Boy Isletmelerin Finansal Sorunlari
ve Coziim Yollar1. Siileyman Demirel Universitesi 1IBF, 6 (1), 111-125.

Ceylan, A. & ilban, O. (2005). Otel Isletmelerinin Finansal Sorunlari: Balikesir Ilinde Bir Alan
Arastirmas1”, SOID Seyahat ve Otel Isletmeciligi Dergisi, 2 (3), 12-18.

Demir, Y., Siit¢ii, A. (2002). ‘Kriz Sonrasi Isparta Orman Endiistri KOBI’lerinin Uretim, Teknoloji
ve Finansman Sorunlarmnin Analizi’. Siileyman Demirel Universitesi Orman Fakiiltesi Dergisi, 2, 79-
96.

Karadeniz, E. & et al. (2015). “Van Ilinde Faaliyet Gosteren KOBI Statiisiindeki Konaklama ve
Seyahat Isletmelerinin Finansal Sorunlarinin Analizi”. C.U. Sosyal Bilimler Enstitiisii Dergisi, 24 (1),
85-92.

Karadeniz, E. & et al. (2007). “Se¢ilmis Paydaslarin SWOT Yo6ntemiyle Tiirk Turizm Yatirimlarini
Degerlendirmesine Yo6nelik Bir Pilot Calisma”. Anatolia: Turizm Arastirmalar1 Dergisi, 18(2), 195-
205.

Korkmaz, S. (2003). ‘Kiiciik ve Orta Olgekli Isletmelerin (KOBI) Pazarlama ve Finansman
Sorunlarmin Céziimiinde Risk Sermayesinin Kullamlabilirligi Uzerine Bir Arastirma’ Ticaret ve

Turizm Egitimi Fakiltesi Dergisi,, 2, 1-34.

Met, O. (2015). Otel Isletmelerinde Biiyiime ve Finansmani. Ankara:Detay Yaymncilik.



Met, O. (2013). Turizm ve Agirlama Isletmelerinde Finansal Analiz ve Bir Uygulama. Ankara: Detay
Yayincilik.

Met, O. (2006). “Taksitli Krediler ile Finansman ve Otel-Restoran Ekipman1 Saticilarma Y onelik Bir
Arastirma”. Marmara Universitesi Muhasebe-Finansman Arastirma ve Uygulama Dergisi, 15(16),
35-46.

Met, O. (2011). "Kiiciik ve Orta Olgekli Isletmelerde Finansal Sorunlar: Kirgizistan'da Bir
Arastirma". Sosyoekonomi Dergisi, 7 (14), 127-144.

Met, O. & et al. (2013). “Otel Sektériinde Yenileme Yatirimlarinin Finansmani: Marmaris'te Bir
Arastirma”. Sosyoekonomi Dergisi, 9 (19), 263-277.

Ozer, B., Yamak, S. (2000). “Self-Sustaining Pattern of Finance in Small Businesses: Evidence from
Turkey”. International Journal of Hospitality Management, (19), 261-273.

Oktay, E., Giiney, A. (2002). ‘Tiirkiye’de KOBI’lerin Finansman Sorunlar1 ve Coziim Onerileri’, 21.
Yiizyllda KOBI’ler: Sorunlar, Firsatlar ve Co6ziim Onerileri Sempozyumu, Dogu Akdeniz
Universitesi, KKTC.

szanh, O., Namazalieva, K. (2006). ‘Kirgizistan’da Faaliyet Gosteren Bazi Kiigiik ve Orta Olgekli
Isletmelerde Yonetim Sorunlar1 Uzerine Bir Arastirma’. Bilig, (39), 97-125.

Poyraz, E. (2008). “Biiyiik Olcekli Otel Isletmelerinin Orta ve Uzun Vadeli Fon Temini Sorunu ve
Sermaye Piyasalarina Ac¢ilma Egiliminin Analizi icin Yonetici Tutumlarmin Arastiriimast”.
Muhasebe ve Finansman Dergisi, (37), 142-151.

Sakarya, S. (2008). “Turizm Isletmelerinin Finansman Sorunlarinin Céziimiinde IMKB’nin Rolii -
IMKB Turizm Sektorii Uzerine Bir Inceleme”. Akademik Bakis Sosyal Bilimler E- Dergisi, (14), 1-
12.

Senel, A. S. (2007). “Turizm Sektériinde Yatirim Kararlar1”. Selcuk Universitesi Karaman [iBF
Dergisi, 9(12), 1-12.

Tandogan, V. U. (2001). “Kusadasi’ndaki 4-5 Y1ildizl1 Otellerin Yenileme Yatirimlarina Yonelik Bir
Arastirma”, Seyahat ve Turizm Arastirmalar1 Dergisi, 1(1-2), 1-14.

Tokay, S. H. (2001). ‘KOBI’lerin Finansal Sorunlar1 ve Tiirkiye’de KOBI Yatirimlarinda Devlet
Yardimlar1 Konusundaki Son Yasal Diizenlemeler’. Yaklasim Dergisi, 9 (104).

Topal, Y. & et al. (2006). ‘Kiiciik ve Orta Boy Isletmelerin Finansal Yo6netim Uygulamalari:
Afyonkarahisar Ornegi’. Siilleyman Demirel Universitesi [IBF, 11 (1), 281-298.

Yildiz, F., Ozolgun, H. (2010). “Istanbul Yéresi Kiiciik ve Orta Olgekli Uretim Isletmelerinin
Finansman Fonksiyonu Ac¢isindan Degerlendirilmesi”. Muhasebe ve Finansman Dergisi, (48), 112-
124.

Yilmaz, H. (2007). “Turizm Sektoérii Kobilerinin Finansman Sorunlarmmin Diger Sektorlerle
Karsilastirmali Analizi: Bodrum Ornegi”. MUFAD Muhasebe ve Finansman Dergisi, (33), 162-170.



Yoriik, N. (2007). ‘BASEL 1I Standartlar’’nin KOBI’ler Uzerindeki Etkisinin Belirlenmesine
Yonelik Anket Uygulamast’. Dokuz Eyliil Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi,
22 (2), 367-384.

Zor, 1., Akin, A. (2008). ‘Stratejik Projeksiyonlar Baglaminda KOBI’lerde Finansman Araglarmnin
Kullanimr’. Afyon Kocatepe Universitesi, IIBF Dergisi, 10(1), 177-199.

10



TOURISM SECTOR AND TRADE CREDIT: A QUANTILE REGRESSION
APPROACH IN SMEs

Francisco-Javier Canto-Cuevas - Maria-José Palacin-Sanchez - Filippo di Pietro -

Francisco-Javier Canto-Cuevas (corresponding author)

Departamento de Economia Financiera y Direccion de operaciones
Universidad de Sevilla, Avenue Ramon y Cajal, 1 (41018), Seville, Spain.
e-mail: fcantol(@us.es

telephone: (34) 954557621

fax: (34) 954557570

Maria-José Palacin-Sanchez

Departamento de Economia Financiera y Direccion de operaciones
Universidad de Sevilla, Avenue Ramon y Cajal, 1 (41018), Seville, Spain.
e-mail: palacin@us.es

telephone: (34) 954557621

fax: (34) 954557570

Filippo di Pietro

Departamento de Economia Financiera y Direccion de operaciones
Universidad de Sevilla, Avenue Ramon y Cajal, 1 (41018), Seville, Spain.
e-mail: fdi@us.es

telephone: (34) 954557208

fax: (34) 954557570

ABSTRACT

This paper analyses the determinants of the trade credit in Spanish tourist SMEs from a
new perspective. More specifically, we focus on the relationship between trade credit
and other important financial resources: bank credit and self-financing, and a quantile
regression approach is used to analyse trade credit in the tourism sector. This
methodology takes into account the heterogeneity of firms in different quantiles of trade
credit distribution. Our results show that smaller, younger and less self-financed firms
use more trade credit to compensate theirs financing problems.

Key words: trade credit; bank credit; SME; tourism sector; quantile regression.
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Abstract

This paper analyses the determinants of the trade credit in Spanish tourist SMEs from a
new perspective. More specifically, we focus on the relationship between trade credit
and other important financial resources: bank credit and self-financing, and a quantile
regression approach is used to analyse trade credit in the tourism sector. This
methodology takes into account the heterogeneity of firms in different quantiles of trade
credit distribution. Our results show that smaller, younger and less self-financed firms

use more trade credit to compensate theirs financing problems.

Key words: trade credit; bank credit; SME; tourism sector; quantile regression.

JEL. G32

I. INTRODUCTION

The tourism sector is one of the most important in the Spanish economy. This is due, on
the one hand, to its higher contribution to the formation of the GDP, reaching between
10% and 11% in the period 2008-2012 according to the National Institute of Statistics.
On the other hand, it is also among those sectors with a larger number of companies,
approximately 283,000 in 2013, small and medium-sized enterprises (SMEs) in their
great majority. This type of company is the most vulnerable to obtaining financing,
which accentuates their dependence on bank financing and trade credit (Berger and
Udell, 1998). Therefore, the previous literature, has analysed the determinants of trade
credit and has particularly focused on the relationship between trade credit and two

other essential financial resources: bank credit and self-financing.
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Firstly, with regard to the relationship between trade credit and bank credit, there are
two alternative hypotheses that help to explain this important question: the substitution
hypothesis and the complementary hypothesis. The substitution hypothesis holds that
that firms tend to employ trade credit to a greater degree when credit from financial
institutions is constricted, and and suppliers may agree to lend due to their customers
closeness (Petersen and Rajan, 1997). Thereby, this hypothesis predicts a negative
relation between the two resources (Atanasova and Wilson 2003, Carbo-Valverde et al.

2012, Kestens 2012).

The complementary hypothesis holds that the level of trade credit is positively related to
the level of lending by banks. Therefore, the two resources move in the same direction,
a decline/rise in bank credit is followed by a decrease/increase in trade credit usage,
thereby amplifying the impact on small businesses of any financial contraction or
expansion (Cook 1999, Ono 2001, Uesugi and Yamashiro 2008). In this case, the use of
trade credit acts as a signal and reveals supplier’s information to the banks that cannot
always assess the financial quality of a firm when this one appears informationally

opaque to them (Biais and Gollier, 1997).

Secondly, the relationship between trade credit and internal financing has been
explained by the Pecking Order Theory. This theory posits that firms generating more
internal funds use less financing from suppliers (Niskanen and Niskanen, 2006, Garcia-
Teruel and Martinez-Solano, 2010a,b). However, it also possible that companies that
generate more internal resources enjoy better access to financing from their suppliers

(Petersen and Rajan, 1997).
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All in all, the explanation of the relationships between trade credit and bank credit and
self-financing is not conclusive due to the mixed results of the above empirical
evidence. Following Berger and Udell (1998) research, it is necessary to consider the
interconnection of small firm resources according to the financial growth cycle
paradigm. In this paradigm, the capital structure of the company varies with firm size
and age, and the relation between the financial resources may also vary. However,
previous evidence has considered firms samples as homogeneous, which could explain
the diversity of results in the financial literature. The question is whether these
relationships can be considered homogeneous for all firms or vary depending on theirs

size and age characteristics.

Bearing the above idea in mind, this article pretends to study about the true nature of the
relationships of trade credit with bank credit and with self-financing, using the
methodology already employed by Canto-Cuevas et al. (2016c¢). Specifically, we use
the quantile regression approach, which takes into account the heterogeneity of SMEs in
different quantiles of trade credit distribution. According to the financial growth cycle
paradigm, the level of trade credit can be taken as a proxy for the age and size of the
firm. The smallest and youngest firms are forced to rely more on trade credit: first, due
to their lack of available information and to their greater opacity, which leads them to
credit rationing (Stiglitz and Weiss, 1981); and second, due to being subjected to greater

limitations in the self-generation of resources.

In order to extend the line of study started in the tourism sector with Canto-Cuevas et al.

(2016a), the empirical analysis uses a sample of Spanish SMEs belonging to this
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relevant sector, which is characterized by the scarcity of studies in trade credit.
Furthermore, due to this sector is one of the most affected by the economic situation
(Gonzélez-Romo, 2011), we chose the period is 2004-2011, which is distinguished by

years of economic growth and depth crisis.

The remainder of the article is organized as follows. Section 2 describes the data and

constructs the empirical framework. Section 3 presents results. Section 4 concludes.

II. DATA AND MODEL

The sample used was obtained from the SABI (Sistema de Analisis de Balances
Ibéricos) database. Specifically, the sample contains Spanish tourists SMEs, whose
parameters are within the European Commission definition for every year under
consideration: number of employees between 10 and 250, sales between 2 and 50
million of euros, and total assets ranging from 2 to 43 million euros. Finally, the sample

give an unbalanced panel of 986 observations over the period 2004-2011.

Our estimation method is the quantile regression estimator developed by Koenker and
Basset (1978). Unlike the standard regression estimator, which only provides a partial
view of the relationship between the dependent variable and the set of regressors,
quantile regression facilitates the study of the complexity of the interactions between the
factors that determine the data with unequal variation of a variable for different ranges
of another variable. This methodology has been used previously in the context of SMEs
trade credit by Canto-Cuevas et al. (2016¢). The following equation specifies our

function:

Quanty (yidxi)= 0o + BoXit TV Z¢
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Where yj; is the dependent variable at quantile 6 (TRADECREDIT), defined as the ratio
of accounts payable to total assets'. The vector x;; Includes the determinants of trade
credit. Firstly, we introduce the independent variables related to financial resources
considered. Bank credit is defined by two variables: STDEBT which is short-term bank
debt to total assets; and LTDEBT, which is long-term bank debt to total assets.

NETPROF is the proxy of self-financing and is measured as net profit over total assets.

Secondly, classic determinants of trade credit are also considered as control variables.
Size (SIZE) and age (AGE) are calculated as the logarithm of the total assets and the
logarithm of years of life of the company, respectively. Current assets (CURRAS) is the
current assets to total assets of the company. Lastly, due to the influence of economic
situation over trade credit (Schwartz 1974), we introduce the average annual growth rate

in GDP (GDPGROWTH) which is obtained from World Bank.

Table 1 presents the means of the firm characteristics at different quantiles of trade
credit distributions and for the whole sample. This preliminary analysis shows that
younger and smaller firms, which usually present more asymmetric information
problems and generally experience greater difficulties in obtaining finance from
financial institutions, use trade credit more, and therefore, that the level of trade credit

can be effectively taken as a proxy of age and size of firms.

! The dependent and independent variables are defined according to previous empirical literature on trade
credit.
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Table 1 Descriptive Statistics

<10% 10-25% 25-50% 50-75% 75-90% >90% Overall
Variables Mean Mean Mean  Mean Mean Mean Mean
TRADECREDIT 0.004 0.019 0.023  0.046 0.090 0.214 0.054
STDEBT 0.048 0.053 0.053  0.058 0.057 0.060 0.055
LTDEBT 0.284 0.249 0.244 0.249 0.220 0.233 0.247
NETPROF 0.029 0.023 0.025 0.031 0.055 0.018 0.030
SIZE 9.775 9.661 9.628 9473 9.066 8.896 9.460
AGE 3.324 3.149 3.091 3.121 3.211 2.899 3.144
CURRAS 0.170 0.191 0.202 0.185 0.274 0.352 0.216

III. EMPIRICAL RESULTS

Table 2 presents OLS regression (column 1) and the results of quantile regression

(columns 2-6). Specifically, we define five quantiles, namely Q10, Q25, Q50, Q75, and

Q90.
Table 2 Regression results for trade credit
Variables OLS Q10 Q25 Q50 Q75 Q90
STDEBT 0.025 0.002 0.014 -0.007 0.042 0.025
(0.025) (0.016) (0.017) (0.026) (0.059) (0.059)
LTDEBT -0.010 -0.006 ** -0.003 -0.009 -0.012 0.003
(-0.010) (0.004) (0.005) (0.008) (0.018) (0.019)
NETPROF -0.138  *** _0.011 -0.018 -0.023 -0.097 **  -0.173 **
(-0.138) (0.017) (0.017) (0.017) (0.044) (0.069)
SIZE -0.041 ¥Rk .0.011 F** -0.015 *** -0.027 *** -0.035 *** -0.043 kwx
(-0.041) (0.001) (0.002) (0.002) (0.003) (0.008)
AGE -0.027  *** -.0.008 *** -0.008 *** -0.014 *** -0.019 *** -0.035 k**
(-0.027) (0.001) (0.001) (0.003) (0.007) (0.011)
CURRAS 0.109 *EE0.020  *F* 0.030  *F*0.044  FxE O (.085  *FEE (.272 wEx
(0.109) (0.007) (0.004) (0.010) (0.019) (0.067)
GDPGROWTH 0.007 ¥k 0.002  F**F (0.003  F*¥* 0.004 **F* 0.006 F** (0.007  kF*
(0.007) (0.001) (0.001) (0.001) (0.001) (0.001)
Constant 0.498 EE 0,136 *FF* (0.180  **E (328  FR* (428  k*x (567  *¥**
(0.498) (0.017) (0.021) (0.029) (0.042) (0.075)
Pseudo-R’ 0.099 0.129 0.167 0.214 0.286
R’ 0.366

Notes: Bootstrapped standard errors in parentheses except for the OLS equation where figures in
parentheses are robust standard errors. The number of observations is 986 for OLS and all quantile
regressions. *, ** and ***, indicate significant at the 10, 5, and 1% level, respectively
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Regarding bank credit, short-term debt (STDEBT) suggest a complementarity relation
with trade credit due to the positive coefficients showed in the majority of quantiles,
while the majority of negative coefficients of long-term debt (LTDEBT) suggests the
opposite, a substitutive relation with trade credit. However, the absence of significance
of these coefficients does not confirm the results about the relation between trade credit
and bank credit. Self-financing (VETPROF) has a negative influence on trade credit,
with more significance in all the sample and the highest quantiles. This evidence that
SMEs experiencing more limitations in generating self-financing, use more supplier

financing.

Control variables are significant in explaining trade credit. While the sign of the
coefficients remains unchanged across the quantiles, their magnitude is greater in the
highest quantiles. SIZE and AGE show a negative coefficient, evidencing that bigger
and older firms use less trade credit, while the positive coefficients of CURRAS
evidences that firms use trade credit to finance theirs current assets. The positive
coefficient of GDPGROWTH confirms the cyclical effect of the economic situation in
all the quantiles of trade credit, which increases in the period of economic boom, and

contract during a period of crisis (Canto-Cuevas et al. 2016b).

IV. CONCLUSION
This research is focused on the determinants of the trade credit on Spanish tourist
SMEs, and specifically on the relationships between trade credit and two other financial

resources: bank credit and self-financing, using a quantile regression approach.
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Our results show that the use of trade credit is negative related with the size and age of a
firm, evidencing the growth cycle paradigm. In addition, the relationship of trade credit
with self-financing is substitutive for the tourism sector, therefore, firms less self-

financed use more trade credit.

It is note of worthy that the results obtained for the tourism sector, unlike other works,
show that short-term bank credit and trade credit move in the same direction, suggesting
a complementary relationship. While the results of trade credit with long-term bank
credit, which has more weight in the financial resources, suggests a substitutive relation
that let firms to employ trade credit to a greater degree when credit from financial

institutions is constricted.
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Title : An analysis of the increase in the per capita GDP and the number of Departures in
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Abstract:

It has been predicted by the UNWTO that the Indian outbound tourism will increase to 50
million by 2020. Departures from India for travel and other purposes have increased over the last
few years.

Simultaneously there has been an increase in the per capita GDP of the country. Hence the main
objective of the paper is to establish an association with the per capita GDP and the departures.
The increase in the departures means that these are the potential travelers to different countries.
This is a largely untapped market for the countries where tourism is a major sector.

The paper reveals that there is an association between the departures and the rise in per capita
GDP. It reveals that with the growth in the income level, the Indian citizens are fulfilling their
dream for travelling to different countries. The statistical analysis is able to establish this
connection.

Key words: Per Capita GDP, Departures, outbound tourism

Introduction:

It has been predicted by the UNWTO that the Indian outbound tourism will increase to 50
million by 2020. India is currently the second most populated country and it is estimated that
there are about 62 million passport holders in India. India ranks third in issuance of passports.
These are all potential travelers. According to the Ministry of Tourism and the World Bank
report, the numbers of Indian nationals departing from India were 20.38 million in the year 2015
as compared to 18.33 million, during 2014, thus there was a growth of 11.1% over 2014 and in
2013 the number of outbound travelers was 16 million. In the last few years India witnessed a
growth in the Gross domestic product. It was growing over 7%. It was 7.9% in the year 2015.
The annual GDP growth reached as high as 10% in 2010 as per the World Bank database. As per
the World Bank forecasts it is going to be above 7% in 2019.

Indian travelers travel for various purposes such as business, religious reasons, visiting family
and friends, education and leisure. As the per capita income and GDP growth rate increased in
the past few years the number of Indian travelers for leisure has increased. These tourists have
been travelling to different destinations such as the United States, Australia, New Zealand,
African countries as well as the European countries. The purpose of the paper is to focus on the
trends of the Indian tourists to the European countries. Also the paper focuses on the travelers for
leisure.
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Review of Literature

A study identifies six activity based clusters for the tourists such as short haul holiday, healthy
winter experience, social encounter, new place experience and seniors’ experience.
(Finsterwalder, J., & Laesser, C. (2013).

Studies should be undertaken to understand the behavior of tourists and their overall satisfaction
(Correia, A., Kozak, M., & Ferradeira, J. (2013).

The trend of China’s outbound tourism is clear. Chinese have become one of the more important
markets in outbound tourism, particularly over the past five years. Additionally, Chinese
outbound tourism is far from a homogeneous phenomenon, the connections between tourist
behavior and destination characteristics expand the diversity of this field. For Chinese tourists
the destination attributes such as natural scenery, customer service are the excellent experiences.
(Lin, Z., He, G., & Vlachos, L. P. (2015).

For tourists the important experiences are cultural knowledge, natural environment, good food,
shopping, overall it is a learning experience. (Lu, H., & Pearce, P. L. (2016)

A study suggests that as a tourist experiences different culture and at the same time the tourist
also impacts the destination. (Marshall, R., & Villiers, R. D. (2015).

The key cultural factors influencing Japanese holiday experiences in Australia, are culturally
determined perceptions of service and interpersonal relations with hosts( Reisinger, Y., &
Turner, L. (1999).

Statement of Problem

During the decade between 2004 and 2014, there was a increase in the per capita GDP in India.
the GDP growth during this period had reached as high as 10% in the year 2010. The period
coincided with the rise in development of India in software and other business areas.
Correspondingly there was also a rise in the number departures of Indian nationals to other
countries. This may be due to the fact that with rising incomes fueled the dream of an Indian to
visit different countries as a tourist. The paper tries to delve into the possibility of whether there
is any link between the rising income between these periods and the corresponding rise in
tourism. In order to understand the rise in tourism outside India, number of departures is used.

Description of Data

Per capita income is a representation of the income earned on an average per person.

Gross Domestic product is one of the indicators of the economic performance of a country. Per
capita GDP represents the standard of living. Hence a high per capita GDP indicates a higher
standard of living. Hence for the current paper the per capita GDP is taken to represent the rising
standard of living for an Indian. The other important data for the purpose of analysis is the
number of departures from India in millions. The Indian tourists travel for various reasons such
as business, meeting family and friends living in different parts of the world and for leisure. Both
the GDP per capita in US $ and Departures ( in Millions ) were taken for the Years from 2004 to
2014.
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Methodology

Simple regression analysis is carried out to understand the linkage between the two variables: per
capita GDP and the number of departures from India. The per capita GDP and the departures
were used for this purpose, in order to find out any association between the two variables. The
per Capita GDP is independent variable and the departures is the dependant variable.

Hypothesis

India witnessed a growth in the per capita GDP and also it can be observed that there is a
corresponding rise in the departures.

The hypothesis is as follows:-

Hypothesis: There is a relationship between the Growth in the per capita GDP and the rise in the
number of departures.

HO: There is no significant linear relationship between the independent variable which is per
capita GDP and the dependent variable number of departures
H1: There is a significant linear relationship between the independent variable which is per
capita GDP and the dependent variable number of departures

As the per capita GDP has increased in India, so has the departures, the per capita GDP is a
representation of the standard of living of the citizens, as the income levels of the citizens have
increased, this has led to the increase in the number of individuals leaving the country for
tourism and business. The hypothesis is tested using the F test, the P value is 0.000 which is less
than 0.05. Hence the H1 is accepted and HO is rejected. It means that there is a significant linear
relationship between the independent variable which is per capita GDP and the dependent
variable number of departures

Findings and Analysis

Descriptive Statistics

Minimu [Maximu Std.
N Range |[m m Mean Deviation
GDPperCapita |11 820.78 [640.60 |1461.38 |[1131.2068 |315.46052
DeparturesM 11 12.12 6.21 18.33 11.8464 |3.89788
Valid N|11
(listwise)
Table 1

The mean for the GDP per capita is 1131.2068 and the departures are 11.8465. The standard
deviation is 3.89 for departures and it is 315.46052 for the GDP per capita
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Correlations

DeparturesM | GDPperCapita

Pearson Correlation DeparturesM 1.000 .950
GDPperCapita .950 1.000

Sig. (1-tailed) DeparturesM . .000
GDPperCapita .000 .

N DeparturesM 11 11
GDPperCapita 11 11

Table 2

The p value in the table is 0.000 which is less than 0.05 suggesting a correlation between the rise
in the GDP per capita and the number of departures.

The ANOVA table, which reports how well the regression equation fits the data (i.e., predicts
the dependent variable) and is shown below:

ANOVA®

Model Sum of Squares Df Mean Square F Sig.
1 Regression 137.057 1 137.057 82.907 .000°

Residual 14.878 1.653

Total 151.935 10
a. Predictors: (Constant), GDPperCapita
b. Dependent Variable: DeparturesM

Table 3

This table indicates that the regression model predicts the dependent variable significantly well.
Here, p < 0.000, which is less than 0.05, and indicates that, overall, the regression model

statistically significantly predicts the outcome variable (i.e., it is a good fit for the data).

Model Summary

Model Change Statistics
R Adjusted R Std. Error of the R Square F Sig. F
R Square Square Estimate Change Change [df1]|df2] Change
1 |.950° .902 .891 1.28574 902 82907 1] 9 .000

a. Predictors: (Constant), GDPperCapita

Table 4

The table provides the R and R square values. The R value represents the is 0.950 (the "R"
Column), which shows a high degree of correlation. The R square values (the "R Square"
column) indicates how much of the total variation in the dependent variable departures can be
explained by the independent variable per Capita GDP. In this case, 90% can be explained,
which is very large.
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Coefficients

Model Unstandardized Coefficients Standardized Coefficients
B Std. Error Beta t Sig.
1 (Constant) -1.429 1.509 -.947| .368
GDPperCapita .012 .001 .950| 9.105( .000
Table 5

The Coefficients table provides us with the necessary information to predict departures from Per
Capita GDP.

Significance

The per capita GDP has increased along with the increase in the number of departures. Hence a
high per capita GDP indicates a higher standard of living for individuals. These departures
happened for reasons such as business, study abroad and also tourism. It is expected that the
number of tourists will rise in the future. As per the World Bank forecasts the GDP growth is
going to be above 7% in 2019. Hence it can be said that the number to departures will continue
to rise in the future as well. The rising Per capita GDP means there are potential Indian tourists,
the Indian tourists market is a big potential.

Conclusion:

It can be observed that there is a correlation between the per capita GDP and the departures,
Indian tourists can prove to be important for the tourism industry, as it seems to be a large
untapped market. As per the World Bank forecasts GDP in India is going to be above 7% in
2019.
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Abstract

TOURISM, HERITAGE AND HISTORICAL CENTERS. CULTURAL MARKETING
STRATEGIES IN MALAGA

Nowadays, the recovery of historical centers has become a key reference to stimulate tourism and
the development of this sector as an economic engine and source of wealth. Specifically, for
Malaga, this has been a key factor to fuel tourism and economic development which apparently
revert in a significant benefit for the municipality. Within the last decade Malaga has achieved to
outstand among the most important cultural tourism destinations in the world thanks to a strong
political push and the project leaded by the brand "Malaga City Museums". We propose the
following communication analysis of the main actions that contribute to the financial recovery of
Malaga taking advantage of a factor of great importance as it is tourism, given that we talk about
the capital city of the Costa del Sol, and most importantly, its direct and potential impact on the
economic activity.

Keywords

Tourism, cultural heritage, historical centers, Malaga, Cultural Marketing, Museums.
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TOURISM, HERITAGE AND HISTORICAL CENTERS. CULTURAL MARKETING

STRATEGIES IN MALAGA

Introduction

Mass tourism in historical centers is not a recent issue at all, however, the intensity of tourists who
visit historic cities and their monuments on a daily basis does become a matter of enormous interest
for conservation and heritage management. The host capacity overflow affecting heritage
destinations causes an irreparable damage to those cultural resources when turned into the base of
the current tourist activity (Troitifio, 2016). As a result, the profusion of documents and research
carried out over the past decades has resulted, among other things, in a change in the tourism model
and in the management of its resources. A model designed in such a way that in the historical
centers the problems of any urban agglomeration are concentrated, but at the same time they are
elevated to a category in which it is easy to detect conflicts and tensions as a consequence of the
concentration of tertiary activities in some areas, versus its nonexistence in other areas, combined

with the aging of the population and depletion of an extremely fragile cultural heritage.

A new situation that places cities facing new uses and their recognition as an urban space that is
transformed to meet cultural and touristic objectives, being these at the same associated time with
the values of the historical city. However, there is a thin and delicate line separating tourist
enjoyment -and therefore the positive effects received from such activity- of certain dark and
negative issues associated with a phenomenon such as the heritage tourism. In the recent times’
panorama, the historical city of Mélaga has become a clear example to turn to as a case of study for
the understanding of a phenomenon that starts with the creation and invention of a cultural

destination with its own brand, and is now starting to reap the rewards.
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Heritage and Urban Landscape

Carta de Quito de 1967', Historical landscape in cities became for the first time a matter of
attention in the 1964 Venice Charter, while the 1967 Quito Charter would expose the need to
reconcile the demands of urban progress with the safeguarding of environmental values. According
to the European Landscape Convention 2000 signed by Spain in 2007, "Landscape" means any part
of the territory as perceived by the population, and which character is the result of the action and
interaction of natural and / or human factors. At the same time, measures of "protection,
management and landscape management" have to be treated differently. On the other hand, the

'

Vienna Memorandum of 2005 extends the patrimonial framework to the "urban landscape",

understood beyond the traditional "historical center", "set" or "surroundings" and also, in relation to
the historical nature of the city, demands to the new architecture a commitment for
"complementarity".

With all that (guidelines of the Vienna Memorandum, the Zacatecas Charter and other recent
international documents), the Urban Historical Landscape surpasses the idea of the building itself,
in order to consider the place, the profile of the city, the visual axes, the lines and types of
buildings, open spaces, topography, vegetation and all infrastructures (Rivera, 2013). The heritage
of our cities and in particular that of the historical centers cannot, in this way, be restricted to the
mere achievement of several elements selected in isolation and exalted capriciously as a bulwark,
since all of them obey a historical and cultural logic that defines in a much more complex, more

plural and at the same time fragile manner, the value of such certain Cultural Heritage which

identity burden is what really makes it unique.

Historical city as a destination
We cannot properly speak about tourism as an activity and social phenomenon until the end of the

Old Regime, since one of the most important characteristics that we will associate with the tourist

! Conservacién y Utilizacion de Monumentos y Lugares de Interés Historico y Artistico. 1967. Quito, 1967.
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displacements is the question of leisure and the consideration of the time for enjoyment (Royo,
2013). In this way, the Grand Tour is considered to be the first antecedent of current tourist trips
(Grande, 2001, Moreno, 2007, Valls, 2003) and the first half of the 20th century when the first tour
operators make appearance. During that period, the towns and their monuments became the
preferred destinations, with a foreground intention of cultural knowledge that little by little would
give way to the first resorts and sun and beach destinations. It is the second half of the 20th century
when the increasingly incipient sun and beach tourism will lead to a loss of protagonism of cities as
a destination. The coast and its by then considered benefits would eclipse any other attraction for
the modern tourist, with the arrival of an economic recovery and national period growth that in the

Spanish case would reach the eighties.

From that moment until now, monumental cities have been acquiring more and more protagonism,
to the point of being the destination par excellence for the tourism chain worldwide. Driven by
tourism, the monumental cities’ heritage transcends its cultural dimension, as a historical legacy and
collective memory, and becomes a productive resource itself (Calle and Garcia, 1998). A resource
to which many cities direct their programs and investments in an increasing effort to make their
assets more profitable, thus becoming the main protagonist and generating itself other additional
touristic and economic resources. Under this situation, and following the introduction of tourism,
the heritage of cities, carrying dimensions or functions of diverse nature (cultural, social,
symbolic...) acquires a great value as a product. Such circumstance is evident since the 2009
Charter of Brussels, in which the economic consideration of culture has led to an assessment of the
city as a good and as a further factor of territorial development (Morate, 2013). Resuming the story
line, the heritage of our cities is not only important because of its inherent historical value and
because being a support for the identity of the people, but also for being a resource for

development.

31



Mass tourism and historical centers. New strategies for cultural marketing

The considerable volume of contributions to the scientific literature on this subject (Catro, 2005;
Toselli, 2006; De Esteban, 2008; Velasco, 2009; Martos, 2016) focus the attention on the positive
and negative aspects of the use and abuse of cultural heritage in historical cities. In fact, the tourist
city is concentrated in a very small part of the historical city and factors of diverse nature: historical,
promotional, symbolic, urban, etc. influence its configuration (Calle, 2002). Although there is
progress in the valorisation and interpretation of cultural heritage as a tourist resource, there are also
serious difficulties to adapt historical centers to the tourist function, since undoubtedly the tourist
city is a part of the historical city not always well managed, but with close connections with the
great landmarks of cultural reference. Suchi s the case that one of the greatest opportunities offered
to historical centers by tourism is the recovery and enhancement of a previously devaluated urban

heritage.

New situations in front of which we must seek for a certain balance in order to avoid the conflicts
that often arise between tourism and heritage conservation, in this case affecting the historical city
centers. Their maintenance constitutes a challenge for their survival as a social reality, although we
detect how such issues are not easy to mitigate as long as the integrated policies of recovery,
beyond the architectural dimensions, do not face a number of functional and social aspects deeply
enough in order to avoid turning historical centers into mere urban sceneries or large open, outdoor

muscums.

This re-discovery of historical centers and its relationship with cultural tourism has resulted in a
new emphasis on the regeneration and rehabilitation policies as well as the searching for specific
finance sources in parallel to a patrimonial recovery that in an evident way reinforces the image and
the identity of a destination, trying to establish a differential value through a patrimonial mark. Of

particular importance in this context are the European Regional Development Funds (ERDF), which
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over two decades have provided economic resources to especially weak European regions, notably

Andalusia and, more specifically, the historical centers of the Andalusian cities.

It is at this point that we address the appearance of the cultural marketing strategy already
mentioned (Richards, 2006), applied directly for the benefit of the tourism industry so that urban
heritage, culture and image come together to offer a complete product, attractive and unequivocally
focused towards the dissemination of a very specific interpretation of the patrimonial reality of the
historical centers considered. It is then when the cultural sector is forced to renew its old
management practices, searching for an integration of professionalization with entrepreneurial
orientation, and at the same time directing efforts to avoid the loss of its own identity due to a
renewed patrimonial discourse, which seeks and prioritizes economic objectives and therefore the

return of public and private investment.

Marketing applied to culture or cultural marketing is then presented as a necessary and essential
business management tool for the design of new promotion, marketing, dissemination and
communication strategies and policies. In this new scenario, the tourist appears as a great consumer
of cultural goods and services and his presence dynamizes the various activity sectors that generate
wealth and employment while introducing new modalities in the consumption and use of cities,
developing branches such as hotel business, catering, transport, commerce, leisure or recreation

services as well as other second order sectors of activity oriented to the tourist.
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“Malaga ciudad de Museos”. Mdlaga's positioning in cultural tourism at an international scale

The work of the I PEM? (Plan Estratégico de Mdlaga) starts in 1992 with a trend scenario in which
Malaga is not recognized as the capital of the Costa del Sol and for instance, congresses are held in
bordering municipalities due to lack of adequate facilities. The main objectives of this strategic
project were centered in the development of the coast, the restoration of the historical and
monumental legacy of the city along with the development of new tourism segments (congress,
cultural, sports, etc ...) capable of improving the attractiveness of Malaga to target international
markets. The idea is to build a program capable of turning Malaga into an "European tourism,
cultural and leisure capital". In order to join efforts in this direction, the Delegation of Tourism in
the City of Malaga was created as a new specific municipal government area. As it appears in the
Evaluation Document of the I Strategic Plan of Malaga, following the execution of this I Strategic
Plan "Malaga improves its competitive position in the regional and national market, but still needs a
solid city image that will reaffirm it with advantage in the European and international markets. It
needs to improve both the tourism and cultural conditions as well as the coordination of its offer'.
In this same line of work the Plan of Tourism Development of the City of Malaga would make
appearance in 1996, meaning a clear bet for the development of the cultural tourism in the city. In
2002, the II Strategic Plan of Malaga® was truly initiated and implemented until 2004. During these

years, some reports accompanied the implementation of the process and part of the expected

conclusions, needs detected and work reports were published”.

Among these, we consider worth mentioning a specific report published as preliminary material

prior to the elaboration of the II Strategic Plan, report in which some of the strategic keys related to

? Strategic Plan of Malaga (1993- 1996). Malaga on the Costa del Sol.

* I Strategic Plan of Mélaga: http://www.ciedes.es/ [Last query 20/03/2017]

‘Il Strategic Plan of Mélaga (2000- 2004). Malaga “metrdpoli abierta”.

> Among the most outstanding reports we can count Evaluacién del I Plan Estratégico de Mdlaga, Transformando
Malaga. 1994-201; Nuevos Rumbos. Reflexiones del Il PEM para el 2020, Malaga, Metropoli Abierta”. II Plan
Estratégico de Malaga; Mdalaga Metrdpoli Abierta - Avance de Proyectos Estrella del II Plan Estratégico de Mdlaga o
La Aventura de diseriar el propio destino. Plan Estratégico de Mdlaga, All edited by the CIEDES Foundation and
consulted in http://www.ciedes.es/ [Last query 20/03/2017]
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tourism and culture are discovered. Thus, in the “Analysis of the evolution of the city”, some of the
most important "Challenges of Economy" are concentrated in which culture appears already to be

the main motor of the long awaited and persecuted development.

The positioning of Malaga on an international scale as a cultural tourism destination stands out
among some of the main objectives set, while it is also mentioned the consolidation of the
revitalization process of the Historical Center of Mdlaga and the recovery of the city as the capital
of the Costa del Sol. In summary, the II Strategic Plan of Malaga proposes 4 strategic lines and 10
star projects: "A metropolis that looks to the sea", "The Malaga of Picasso, cultural and attractive",
"A metropolis in the vanguard of the knowledge society” and “A renewed city for its citizens and
visitors ". These strategic lines are arranged according to 4 visions of Malaga with its consequent
projects: "Malaga city littoral", "Malaga city of culture", "Malaga city of knowledge" and "M4élaga

urban revitalization" (Royo, 2015).

Within the binomial that merges Malaga with its culture as elements capable of boosting the
economy and becoming a real motor for development, widening its spectrum to convert tourism as
the main factor, it is striking the enormous political effort made during these years as well as the
interest to carry out the specific strategic line "The Maélaga of Picasso, cultural and attractive".
Among the most important star projects to be highlighted is also the Mediterranean Agora: The city
as a cultural space, in reference to the design and recovery of public spaces part of a process of
revitalization of the Historical Center where Malaga's history and culture are defended as a source
of wealth and employment. However, it has to be mentioned that the result of all the above has led
to a cultural invention that is officially born under the definition of “Megamuseum” and the brand
"Mdalaga City of Museums. Where art lives in", representing the pinnacle reflection of a very much
defined model that fits as a cultural and artistic commitment but remains disconnected from the

historical value of the Mdalaga's heritage itself.
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With a range of 36 museums and exhibition centers, the cultural offer present in the city shines at
the moment as the most competitive at national level. In fact, Malaga is the fourth destination of
Spain in number of visits received -more than 850,000 during 2016. The capital registers 81,4 visits
to museums for every one hundred overnight stays, well ahead of destinations such as Valencia,
Madrid, Barcelona or Seville. Mélaga hosts cultural centers such as the Center Pompidou, the
Center for Contemporary Art CAC Malaga, the Museum of Malaga In the Customs Palace, the
Picasso Museum, the Russian Museum Collection or the Automobile and Fashion Museum, all of
which are iconized as part of the cultural skyline that draws Malaga's identity. A city that sells

culture and proclaims itself as a cultural reference.

CiuDAD
DE MUSEQS

donde h&bl ia\ :i mTe

Figure 1. Portal of Tourism Malaga. City of Museums and Brand of strategic diffusion. 2017.

The conflicts resulting from the process of ""tourisation" in the historical center of Malaga

From a theoretical point of view, we know that the historical centers are characterized by being
intensively lived by their citizens and present a multifunctional character, given the great diversity
of activities coexisting in them, as well as the social heterogeneity resulting from the continuous
over time transformations of the city itself and the associated cultural values (Troitifio, 1995).
Qualities that -in relation to our case study, are disappearing due to the strong tourism process in

which its historical center is immersed and which effects have affected the local economy, the
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environment, the urban landscape and, above all, its daily life. These impacts caused by tourism are
closely linked, on one hand, to the volume of visitors influx resulting from the growth of mass

tourism (Royo, 2016) and on the other hand to the management of these activities.

The fundamental characteristic that is warning us of a problem or crisis of coexistence with the
tourism activity is the disappearance of the residential life, the progressive abandonment of the
dwellings in the surroundings, since the pressure of the tourism once exceeded certain limits can
incite, in the case of the historical centers, the resident population to abandon them, provoking
processes of de-population, ruptures of social balance and patrimonial detachment (Trotifio
Vinuesa and Troitifio Torralba, 2010). A fact motivated by the continuous change of use of most of
the buildings that are rehabilitated to hotel use, the lack of primary supplies shops in the area and
the accessibility difficulties and consequences of the high tourist flow on public transit. The
heterogeneous social structure is being deteriorated progressively, decreasing the neighborhood
population in favor of the visitor-spectator and temporary consumer. In this way, the life of the
neighborhood is supplanted by “theatrical scenarios" designed for the tourist-consumer with whom
the citizen of Malaga is not identified. A process inevitably accompanied by a loss of quality, not
only in the daily life of the resident, but for the tourist himself who cannot even enjoy the
experience, since the physical structure of the street does not have enough capacity to host the high
number of pedestrians, cars, buses, bicycles and segways that have to share this limited space in

some sections of the historical center of Malaga.

All these conditions have led to the proliferation of a certain "junk tourism" generated by short-term
management and an imbalance between Authorities who continue to prioritize the tourism
exploitation of this environment instead of promoting its cultural possibilities. This would enhance

the recovery of heritage and its collective use, since the reinforcement of the cultural dimension of
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the historical center constitutes the base for the formulation of recovery politics, meaning a search

for new balance between physical, social and functional realities (Troitifio, 2003).

Conclusions

Malaga is a recognized tourism destination, although its attractiveness was diluted in the last
decades of the 20th century due to the increasing strength of the Costa del Sol. As a consequence,
strategic planning started in the 90s would solve a large part of the detected deficiencies, in an effort
to recover not only international centrality but, at a second level, the city's position as a reference
for urban cultural tourism. This means that strategic planning brings to urbanism and tourism new
perspectives that allow, in addition, to transfer the current designs of global urban politics to the
local scale. From the point of view of urban planning, the city must be able to propose for its
historical centers strategies for a complementary integration of the tourism dimension, since multi-
functionality is one of the characteristics that identify the historical centers. Our historical centers
have to achieve the functional re-use of their rich and diversified cultural heritage (Troitifio, 2003),
taking care of the singularity of each historical center and its own internal dynamics in an
individual way and at the moment of formulating and managing any policies of protection and
recovery.

In order to implement or manage tourism promotion strategies in the historical center, it is
necessary to establish an integrated strategy that takes into account the positive and negative effects
of the actions planned in the long term, being this a fundamental step to guarantee future success.
Thus, as achievements of the strategic planning and cultural marketing mechanisms studied (and
currently under review after 20 years of work in the historical center of Malaga), the following
results are disaggregate below:

- Existence of a city model created with which to compete in the tourist markets internationally.
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- Growth of Malaga as a tourism destination has been possible thanks to the design and execution
of strategic planning aimed at building a discourse in which cultural heritage and tourism go hand in
hand as an economic resource.

- The restoration of the historical center is a great void in the cultural policy, which has focused
exclusively on the creation of new cultural spaces (among which deserve a special mention the
Picasso Museum, the Center of Contemporary Art or the Center Pompidou) . Although these confer
to Malaga a great cultural and tourism capacity of attraction that differentiates it from the rest of
cities, they also contribute to the loss of Malaga's own identity and history.

- The increase in tourism and the efforts to maintain this sector in the same scenario or historical
center of Mdalaga entails not only great advantages for socio-economic development but also serious
risks that jeopardize its authenticity.

- We believe that it would be necessary to establish previous reserves in which historical and
heritage criteria are used to determined which spaces of the historical city are susceptible of being
converted or adapted for the tourism routes and which not, reinforcing the leading role of Malaga as

a reference city of urban cultural tourism.
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A STUDY ON THE DEVELOPMENT STAGE OF TOURISM GENTRIFICATION AND THE

RESIDENTS’ ATTITUDE TO THE WORLD CULTURAL HERITAGE TOURISM: FROM

THE PERSPECTIVE OF MACAO RESIDENTS' PERCEPTION

ABSTRACT

The concept of tourism gentrification aroused the interests of scholars all around the world. In the

existing research, most of the scholars adopted qualitative research methods to determine the

development stage of the tourism gentrification. There is few research use quantitative research

method, not to mention to analyze the gentrification’s impact on other variables. This study takes the

Macao’s historic center (World cultural heritage) as example, tries to judge the development stage of

tourism gentrification through the questionnaire survey from the perspective of residents' perception.

Finally, the quantitative method proposed has been proved to be feasible. In addition, it is found that

the higher the degree of tourism gentrification, the stronger the perception of the negative impact of

tourism on local community, and also the stronger the negative attitude towards the development of

tourism.

KEYWORDS: Tourism gentrification, Development stage, Perception, Attitude, Macao
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ABSTRACT

The concept of tourism gentrification aroused the interests of scholars all around the world. In the

existing research, most of the scholars adopted qualitative research methods to determine the

development stage of the tourism gentrification. There is few research use quantitative research

method, not to mention to analyze the gentrification’s impact on other variables. This study takes the

Macao’s historic center (World cultural heritage) as example, tries to judge the development stage of

tourism gentrification through the questionnaire survey from the perspective of residents' perception.

Finally, the quantitative method proposed has been proved to be feasible. In addition, it is found that

the higher the degree of tourism gentrification, the stronger the perception of the negative impact of

tourism on local community, and also the stronger the negative attitude towards the development of

tourism.

KEYWORDS: Tourism gentrification, Development stage, Perception, Attitude, Macao

1. INTRODUCTION

"Gentrification" is a new phenomenon in some developed cities after experiencing suburbanization.

Its concept was first introduced from "gentry" (Glass, 1964), meaning that the middle class gradually

immigrated into the district where the original residents were people with relatively low-income. As a

result, the buildings in the district were renovated and landscape optimized. Finally, there were big
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changes in the social characteristics due to the changes in the structure of the residents (Schaffer &

Smith, 1986).

Scholars have employed the concept of "tourism gentrification" as an important perspective to study

the influence of urban tourism.

By reviewing the literature, we can find that in the field of tourism gentrification, the research

methods adopted were basically qualitative research methods represented by case study and field

work. Most of the data used in the previous studies were second-hand information or field

observation or interviews. Few studies have linked tourism gentrification with other variables to

carry out further quantitative analysis.

This study attempts to analyze the status quo of the tourism gentrification in Macao's world cultural

heritage destination from the perspective of residents' perception, by adopting the questionnaire

survey, and furthermore explore the relationship between the local residents’ attitude towards the

development of heritage tourism and their perception of tourism gentrification.

2. THE PHASE OF TOURISM GENTRIFICATION

Gentrification and Tourism Gentrification

Gentrification is an important concept in urban development. It was originally proposed by Western

scholars in the 1960s (Glass, 1964). Initially the proposed gentrification was called Classic

Gentrification, which referred to the high-income class displaces the low-income class by moving to

the central city.

Then, came the concept of traditional gentrification, besides the replacement of low-income class, ,
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the government and private sectors are also involved in the traditional gentrification. At the same

time, residence is no longer the only function of the relevant area, the commercial function began to

appear.

The concept of modern gentrification was raised after year 2000.1t highlights the following

connotations: (1) the replacement of the low-income class; (2) the regional function changed from

residence only to commercial purpose or multi-function; (3) The location of gentrification is

gradually diversified, it can be the Waterfront area(Hoyle, 1988), suburbs (Badcock, 2001;

Hackworth & Smith, 2001), or rural area (Hines, 2007, 2011;Phillips, 2010) and Historic District

(Shin, 2010).

More and more cities transform the local tourism resources into tourist attractions, these tourism

projects will be sure have an impact on the city (Zhao et al., 2006). The concept of tourism

gentrification was then proposed by Gotham (Gotham, 2005), referring to the development of leisure

and tourism makes the surrounding communities where the middle class live grow into a relatively

affluent and proprietary region.

Commercialization and urbanization of tourism destination are the focuses of recent research on the

influence of urban tourism (Russo, 2002; Bao& Su, 2004; Mullins, 1991). Majority of the researches

are case study based on description or observation. For example, Liang &Bao (2015) conducted a

case study on Tourism gentrification in Shenzhen, Shin (2010) conducted a case study of

Nanluoguxiang in Beijing. Zhao, Kou, Lu, & Li (2009) made a qualitative research on the

neighborhood around the Presidential Palace in Nanjing. In addition, many cities around the world
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became the targets of the case study about the tourism gentrification, such as Los Angeles Chinatown

(Park, K., & Lin, J. ,2008), Salvador da Bahia in Brazil (Nobre, E. A., 2002), Australian island

(Jackson, R., 2006), Delhi (Holst, T., 2015) and New Orleans (Gladstone, D., & Préau, J., 2008).

Few scholar carried out empirical studies on the tourism gentrification (Zhao et al., 2006). Xu (2013)

is one of the typical researchers who explores the mechanism and influencing effect of the

gentrification in Lijiang city by quantitative method.

Ap (1992) argues that "local residents are the direct recipients of tourism impacts, and their cognitive

attitudes towards tourism are likely to be an important planning and policy element for the

development, marketing, operation of existing or future tourism projects." In fact, the residents are

the most sensitive to local changes, therefore, the residents’ perception of tourism gentrification

might provide a new perspective.

The Developmental Model of Tourism Gentrification

Based on the existing research, it is clear that 4-staged development model is widely recognized
among scholars(Zukin ,1990; Phillips ,2005; Gotham ,2005; Donaldson ,2009; Zhao et al. ,2006).
There are also some mutual opinions about the indicators that can help judge the stage. For example
the residents’ structure(George Galster& Stephen Peacock, 1985) , real property values, tourism
development level, culture and lifestyle(Donaldson, 2009), business pattern, living environment
(Zhao et al., 2006) etc.

The table below shows the characteristics of 4 stages of tourism gentrification:

Table 1 Characteristics of different stages of tourism gentrification

Stage Business Form Living Environment Resident Structure

Sprout serve the local residents no change Majority are aboriginal

Development Serve both the local residents and  land appreciation, the environment ~ high-income class

period visitors is increasingly optimized began to move out

stable period The visitors are the target market, = Compared with the surrounding The middle and high
consumer behavior tends to high-  area, the land value is the highest, income classes replace
level, professional, such as the living environment is the best the aborigines
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boutiques stores, etc.

Transition Business suffer recession Land and residential value Middle and high
period decreased income people

gradually move out

Source: compiled by the authors

Although scholars have already explored the development stage of tourism gentrification, in the

existing research, scholars have adopted qualitative research methods to describe the development

stage of the tourism gentrification. There is few research classifying the tourism gentrification by

quantitative research method, not to mention to analyze its impact on other variables.

Some scholars have pointed out that the tourism gentrification in mainland China has different

characteristics from the Western countries, for example, the Chinese residents are more willing to

stay in the city center than to move away (Liang & Bao, 2015). At the same time, the situation in the

Macao Special Administrative Region is different from that of mainland China. For example, due to

the protection of private property, without the permission of the owners, the government and

enterprises cannot carry out any disposition of private property, consequently, the tourism

gentrification in the Historic Centre of Macao is not driven by new construction project and takes

diversifying forms.

3. RESEARCH DESIGN

The regions to carry out the survey

Historic Centre of Macao is a collection of over twenty locations that witness the unique assimilation

and co-existence of Chinese and Portuguese cultures in Macao, a former Portuguese colony. It
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represents the architectural legacies of the city's cultural heritage, including monuments such as

urban squares, streetscapes, churches and temples. In 2005 the Historic Centre of Macao was

inscribed on the UNESCO World Heritage List, making it the 31st designated World Heritage site

in China.

In this study, 24 historical buildings on UNESCO World Heritage List (Macao Cultural Relics

Network, 2011b) are selected as the sites to carry out the survey. By refereeing to China Tourism

guidance Signage System, the tourism guidance Signage is usually set within the distance between 50

and 200 meters from the attractions (Hangzhou Civil Affairs Bureau, 2006). Considering the Macao's

spatial scale is much smaller, the research finally choose the communities located in 100 meters

around the attractions as the range of investigation.

With the help of MaplInfo, buffer zones with a radius of 100 meters around the 24 cultural heritage

buildings were setup. After the spatial clustering, four major areas was confirmed to be the region to

carry out the research, they are the A-Ma Temple District, the Lilau Square District, the 'Leal Senado'

Building District and the Freguesia de Santo Antonio, please refer to figure 1.

Research tools and sampling design

This study mainly refers to the definition of tourism gentrification, and its characteristics which are

recognized by scholars to design the scale. Specifically, there are 3 parts in the questionnaire: the

commercial pattern(12 items), living environment(18 items), and structure of residents, including

residence time, relocation intention, income and other items.

Convenience sampling was conducted to collect data in November 2015. A total of 400 copies were
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issued and 391 valid questionnaires were collected. The Alpha value of the questionnaires shows a
high reliability. For the basic information of the respondents, please refer to Table 1.

Table 1 the basic information of the respondents

item No. percentage item No. percentage
sex No. of People in Family
Male 217 55.5% 1 12 3.1%
Female 174 44.5% 2 31 7.9%
3 75 19.2%
Length of residence 4 139 35.5%
less than 5 years 63 16.1% 5 70 17.9%
5-10 years 75 19.2% 6 49 12.5%
11-15 years 87 22.3% 7 9 2.3%
16-20 years 59 15.1% 8 3 0.8%
21-30 years 64 16.4% 10 2 0.5%
More than 31years 43 11.0% 12 1 0.3%
Education level age
Primary school or below 47 12.0% Below 18years old 55 14.1%
Junior high school 105 26.9% 18-25 years 90 23.0%
Senior high school 110 28.1% 26-35 years 83 21.2%
Bachelor 118 30.2% 36-45 years 62 15.9%
Master 10 2.6% 46-55 years 51 13.0%
Ph.D. 0 0% 56-65 years 38 9.7%
others 1 0.3% 66 years or above 12 3.1%
occupation Family monthly income
Frontline staff 67 17.1% Less than 10,000 49 12.5%
Technical staff 44 11.3% 10,000-30,000 182 46.5%
Management 40 10.2% 30,001-50,000 104 26.6%
Clerk 38 9.7% 50,001-70,000 31 7.9%
Freelancer 28 7.2% 70,001-90,000 14 3.6%
Owners 20 5.1% More than 90,001 11 2.8%
Student 99 25.3%
Retired 38 9.7%
others 17 4.3%

Data Source: the investigation, compiled by the authors.

4. RESEARCH FINDINGS AND DISCUSSION

The evaluation of tourism gentrification stage relies on three aspects: commercialization,
environmental impact and population structure change. The factor analysis was adopted to extract the
main components of the perceived impact of the tourism. Four principal components were extracted,
they were ‘living environment’, ‘life comfort’, ‘living cost’ and ‘commercial quality’.

Subsequently, the four principal components were integrated with the selected four kinds of

individual information, and K-means clustering was carried out in SPSS. It is found that when the
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number of clusters is chosen as 3, the significance (Sig value) of each index is less than 0.05, which

means the respondents can be divided into 3 Categories.

Table 2 Final Cluster Centers

1 2 3
Education 3.12 2.92 2.46
Family income 3.01 2.26 2.33
Length of residence 3.51 1.73 5.21
migration intention 1.88 1.75 1.84
living environment -.35289 13547 20758
life comfort .36034 -.07289 -.30194
living cost 17299 -.03122 -.15014
commercial quality 42363 -.12143 -.30584

Source of data : compiled by the authors

The features of the first group of people include: high level in education and income, middle range of

length of residence in the present community, the lowest desire to migrate. For the environment, they

have the lowest satisfaction with the current living environment, the highest comfort of life, the

highest satisfaction with the cost of living, the highest satisfaction on commercial quality. This group

can be named as immigration people with high level income and education.

By the same method, the second group of people can be named as out-moving group of people with

lowest income and middle level of education. And the third group of people can be named as

aboriginal groups with lowest income and education. Details please see the table 2.

The respondents of the above categories were aggregated based on the regions where they live, the

results have been shown in table 3:

Table 3 the distribution of the various groups in different regions

50



Out-moving group of people with  Aboriginal groups with

Immigration people with high
lowest income and middle level of lowest income and

Region
level income and education
education education
the A-Ma Temple District 38.1% 27% 34.9%
the Lilau Square District 35.5% 42.1% 22.4%
the 'Leal Senado' Building District 25% 45.3% 29.7%
the Freguesia de Santo Antonio 33% 38% 29%

Source of data : compiled by the authors

As some scholars have pointed out, along with the tourism gentrification, the regional commercial
pattern and living environment will be changed at the same time. And these aspects are the important
indicators to measure the process of tourism gentrification (Zhao, 2006; Zhao, 2009;, Chen& Zhao,
2010). The commercial pattern and the development level of the living environment are measured in
terms of mean value analysis of the relevant questions. Please see table 4.

Table 4 the scores of commercial pattern and the living environment

Region
Item the A-Ma the Lilau the 'Leal Senado' the Freguesia de
Temple District ~ Square District ~ Building District Santo Anténio
Subtotal of commercial pattern part 3.484 3.522 3.517 3.444
Subtotal of living environment part 3.802 3.892 3.959 3.785

Source of data : compiled by the authors

From the above table, it is clear that there is only small difference in the commercial pattern between
the four areas, the value of commercial pattern in the Freguesia de Santo Antonio is relatively lower
that the others. But obvious difference existed in living environment part, where the 'Leal Senado'
Building District has the highest value and the Freguesia de Santo Antdnio has the lowest value.
Take the category of the residents, intention of migration, business pattern and living environment

into consideration, the A-Ma Temple District and the Freguesia de Santo Antonio are in line with the
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characteristics of the first stage of tourism gentrification, the Lilau Square District can be regarded as

on the development stage of gentrification, and 'Leal Senado' Building District is found on the stable

stage. Figure 2 shows the characteristics of the different regions in terms of tourism gentrification and

the stage in which they are located.

O Sprout period
I:I Development stage
B stable stage

O Immigrant

| Out-moving

O Aboriginal

Figure 1 the characteristics and the stage of tourism gentrification for research area

The stages of tourism gentrification and residents’ attitude to heritage tourism

Based on the above conclusions, this study further explores the attitudes of respondents in different

stages of gentrification to the development of cultural heritage tourism. Through the correlation

analysis, it is found that the higher level of the gentrification stage, the stronger the negative

perception of tourism development’s impact, and the more intense of negative attitude towards the

tourism industry can be observed. Detailed data can be found in Table 5.

Table S the correlation between the gentrification stage attitudes to the tourism industry
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Stage

Pearson Correlation Sig. (2-tailed) N
Brought a lot of noise pollution 120" 0.017 391
Increased the price level 146 0.004 391
Disturbed your original quiet life .101" 0.047 391
Support cultural heritage tourism -137" 0.007 391

*. Correlation is significant at the 0.05 level (2-tailed). **. Correlation is significant at the 0.01 level (2-tailed).

Source of data : compiled by the authors

5. CONCLUSION

Although the existing tourism gentrification study mostly adopts qualitative research methods, this

study tries to judge the development stage of tourism gentrification through the questionnaire survey

from the perspective of residents' perception. Based on the above analysis, this study has the

following conclusions:

(1) The characteristics of modern tourism gentrification are verified. The results of the study

conducted in the Macao show that there are significant differences among the different regions in

Macao historic center. (2) It is feasible to use quantitative analysis method to judge the development

stage of tourism gentrification from the perspective of residents' perception, and on this basis, further

study can also be carried out. (3) In this study, it is found that the higher the degree of tourism

gentrification, the stronger the perception of the negative impact of tourism on local community, and

also the stronger the negative attitude towards the development of tourism.
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ABSTRACT

The accommodation industry seems to be in a change in the direction of changing world and
changing consumer preferences. In recent years, depending on this change, many countries
refunction historical houses, which are cultural heritage sites, as boutique hotels. Located in
the west of Turkey, Alacati is also a tourist destination that has preserved its unique
traditional style. In this study, traditional houses converted into boutique hotels in Alagat1 and
their properties were evaluated. Tourism investors also contributed to the information shared
in this study.

Keywords: Boutique hotels, Alagati, Cultural Heritage, Tradinational House

INTRODUCTION

Throughout history, accommodation needs that have arisen as a result of people's travels for
different purposes led to the creation of inns and caravanserais. Over time, accommodation
facilities have started to operate in the tourism sector in line with the development of tourism
in the countries, changing tourist demands, and technological progresses. On the other hand;
nowadays, the accommodation facilities are no longer the places where people spend the night
and meet their basic needs. Various types of accommodation facilities have come to fruition
to meet the changing needs of people. Boutique hotels are also one of the types of
accommodation facilities. Their structural features, architectural design, decoration and
authenticity of the materials used make boutique hotels different from other hotels and meet
different tourist demands. The number of boutique hotels in Turkey is also increasing. Alagati
is one of the areas where the number of boutique hotels is very high and is making progresses
in tourism. Alagati, with its houses transformed into boutique hotels with the re-functioning of
traditional houses, has the feature of being an important destination in Turkey by protecting
both the historical texture and the new structures harmoniously with this texture. The purpose
of this study is to bring the traditional houses forward converted into boutique hotels by
refunctioning with their properties in Alagati, which is a touristic city. The scope of the study
included the concept of boutique hotel as the accommodation facility and its architectural
characteristics. As a result of the study, tourism investors and planners in other countries have
made various sharings about the re-functioning of traditional houses.
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Boutique Hotels

The concept of boutique hotel is a practice of tourism management which is spreading in the
world. Behind the popularity of these types of hotels lies the reasons such as the ability of the
customers to combine elegance and comfort, to provide high quality personalized service to
customers, to make them feel at home, and to earn high income as a result of attracting
tourists from upper income groups, even though they have a small number of room capacity.

Boutique hotels have two types in the world and in our country in terms of its architectural
features. One type is built as boutique hotels. The other type is the boutique hotels made by
re-functioning of the old buildings. The ones built as boutique hotels are those built with
modern technology and materials to meet the accommodation needs. It is easier to create such
a concept of boutique hotels. The hotel is shaped in line with the desires of the designer and
the operator. In the second type of boutique hotels, the newly functioning structure must
include the necessary systems in accordance with the desired physical environment
conditions, provided that the interventions are limited. It needs to be formed in such a way as
to give the least damage to the old tissue. When the new function is loaded, care must be
taken to ensure that the structure is in harmony with the environment without losing its
originality. In order to meet the requirements of the new function, spaces should be analysed
and major changes should not be made.

There are two reasons why it is necessary to re-use an architectural structure without
destroying it; the fact that the buildings lose their original functions, and functionally become
old. The second reason is that the building types such as inns and madrasas related to social
and cultural changes are not used properly for the purpose of construction and lose their
original function and the building cannot meet the technological, technical and functional
necessities of the day (Ahunbay, 2004).

Interior planning of boutique hotels is similar to other hotel constructions. However, there is a
limit to the space diversity as it is a smaller concept hotel. Since boutique hotels are smaller in
size, there may not be such units as acceptance hall, breakfast hall, male and female
hairdresser, sales stores, etc. that can be found in other hotels. The traditional textures, which
have been converted to boutique hotels by re-functioning, give the customers a feeling of
being in different times with the design of the space. Therefore, this type of hotel is generally
preferred by domestic and foreign tourists.

Alacati

Alagat1 is a province of Cesme, izmir located in the west of Turkey. The population of Alagati
is ten thousand. But in the summer this population reaches sixty thousand (Celik, 2010).
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Picture 1. Alagati

The name of Alagati was found in the borders of Erythrai in the north-east of Ilica in the year
3000 BC (Gezgin, 2007). Erythrai is one of twelve lonian cities. Areas of Erythrai and Cesme
belonging to the Byzantine Empire in the Middle Ages were taken by the Turks in the second
half of the 14th century and became a part of Aydinogullar1 Beylic (Baykara,1980). Alacati is
named as "Alacaat" in "Cesme Lawbook” prepared in 1530. It is written in the lawbook that
there are 211 houses in Cesme, 60 houses in Ildir1 and 127 houses in Alacaat (Ozgéniil, 1996).

The physical structure of the town consists of three areas. The first area is located in the
centre of Alagati, the one that houses the traditional texture. The second area covers the new
settlement area. The third area is the newly emerging tourism area in the south of the town.
The first area, which is the first settlement area of Alagat1 having the traditional texture in the
centre of town, includes Haci Memis Neighbourhood, in the southwest of the settlement
which is the oldest neighbourhood in Alagati today, Tokoglu Neighbourhood and finally Yeni
Mecidiye Neighbourhood according to the historical process.

Especially, Haci Memis Neighbourhood is the place which carries the features of Greek
architecture and has the majority of the old stone structures and best reflects the historical
street character . The structures in this area form the traditional characteristic architectural
samples. Two-storey buildings in Turkish and Greek architectural styles, masonry stone
structures made of stones from the town, narrow streets and windmills which are the symbols
of the area are located in this area (Karatosun, 2010). This area, which is located in the center
of the settlement, was declared as an Urban Archeological Site and was taken under
protection as a result of the decision taken on July 1st, 1998 (Dalkiran and Bal;2007).
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Figure 1. Traditional touch area (Kocamanoglu, 2010)

The second area is the one where the second houses in the northern part of Alagati are
located. This area has a plan that is formed with a modern planning concept and used as a
summer house far away from the traditional texture. There are contrarian structures that were
formed without being bound to the architectural characteristics of existing buildings in the
urban archeological site in the centre of Alacati.

The third area is the newly formed tourism area in the southern part of town. This area differs
both from the traditional area, and from the second newly developing area in terms of its
function type and features. The area also includes the part that allows windsurfing, which has
an important place in winning a name for itself.

The influence of tourists from Istanbul is quite considerable in the development of Alacati.
Around the 1950s, a surfing centre was established with the discovery that Alagati was in an
area suitable for surfing sports. From this date, as the number of tourists increased, historical
stone houses began to be restored. Over time, with the increasing interest of tourists in stone
construction, these constructions have been transformed into cafes, restaurants and hotels in
line with needs of the city (Celik, 2010).

Refunctioning of the Traditional Houses in Alacati as Boutique Hotels

The hotels in Alacati generally have 5-10 rooms and a total capacity of 600 beds
(Anonymous, 2009). The boutique hotels, which are the results of refunctioning, reflect the
influences of Turkish and Greek architecture because it is the transformation of the ancient
Greek and Turkish houses. It is more accurate to call these constructions as the synthesis of
the Turkish house and the Greek house. The reason why the structures reflect two different
architectural elements is the influence of the Greek culture which was effective in spatial
formation in the 1800s and the Turkish culture after forced migration since 1920s (Atilla and
Oztiire, 2006). The stone houses were made of white stones removed from the site and
hardened. The stones yellowing over time reflect the age of the buildings. Outside walls are
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painted with whitewash in white and yellow oxide tones. Door and window edges are mostly
contoured with indigo blue colour (Anonymous, 2009).

Houses in Alagati are generally two-storey, adjacent, facing side street, and with a back or
side garden. While the lower floors of houses constructed separately as ground floor and the
first floor are used for commercial function, the upper floors are considered as living areas.
This floor has terrace areas defined as living areas. There is a small sofa and rooms that open
to this sofa (Celik, 2010).

Picture 2. Alagati overview (https://tr.pinterest.com/hsyntmlh/turkey/)

After 1955, as the city gained importance in terms of tourism, traditional houses were restored
and brought into service as boutique hotels firstly in 2001. In general, the ground floors of the
houses are divided into entrance and lobby area, kitchen and restaurant area.
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Figure 2. Ground Floor ( http://tasotel.com/otel-plani)

There are bedrooms on the upper floor. Each room has a special name for the place.

59



Figure 3. 1. Floor (http://tasotel.com/otel-plani)

Results of evaluations made in a study conducted for Alacat1 destination in 2015 showed that
the restoration of the old stone houses into small hotels created a destination image and helped
Alagat1 earn reputation (Alkan, 2015).

CONCLUSION

Alagatt has an important place in our country in terms of tourism. It is one of the finest
holiday destinations in our country with its location, unique architecture that reflects the
traces of the past, the windmills dating from a hundred years and gum gardens, the sea that
allows windsurfing, and cobblestone pavements. It is important to preserve the existing
texture and to construct structures of the same quality in order to transfer this texture formed
by the accumulation of centuries to future generations. In addition, all the traditional
architectural samples of Alagat1 have been preserved without harming the historical texture.
Refunctioning of the traditional houses as boutique hotels is an important tourism movement.
The worldwide recognition of these hotels is due to their ability to protect the traditional
texture. The town, which can be a good example for other places, is increasing the number of
tourists with the correct tourism movements.
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Destination Governance in a Tourist-Historic City

Dr Brendan Paddison

Extended Abstract

Destination governance continues to engender much interest and debate in the
development of sustainable tourism, with notions of destination management and
stakeholder engagement of particular interest. As a result of the broader political transition
from government to governance (Stevenson, Airey and Miller, 2008), local authorities
became more strategic, developing and implementing public policy in collaboration with key
stakeholder and interest groups (d’Angella, De Carlo and Sainaghi, 2010; Ruhanen et al.,
2010). This reorientation of local government, brought about in part by a recognition of the
economic significance of tourism, facilitated new forms of tourism management (d’Angella,
De Carlo and Sainaghi, 2010; Fyall and Garrod, 2005; Hall, 2011; Spyriadis, Fletcher and Fyall,
2013). Tourism was now considered an important stimulus for urban regeneration (Thomas
and Thomas, 1998) and local government agencies sought to increase the economic
potential of tourism through collaboration with the private sector. Governments at all
levels, therefore, assumed greater responsibility for and involvement in tourist destination
planning and development (Ruhanen, 2013). Consequently, different types of tourism
governance emerged (Beaumont and Dredge, 2010; Hall, 2011), and continue to change as
those responsible search for more suitable or effective forms by adjusting to specific
contexts and situations (Bramwell and Lane, 2011).

Although collaboration and partnerships in a broad sense are recognised as an effective
collaborative method of involving all, or at least the majority of relevant stakeholders in
destination management (Carley, 2000; Greer, 2001), there can be difficulties in
accommodating a wide variety of interests, potentially leading to or further cultivating
conflict and power imbalances between stakeholder groups (Bornhorst, Ritchie and
Sheehan, 2010; Greasley, Watson and Patel, 2008; Hall, 2000; Mordue, 2007). For example,
Augustyn and Knowles (2000) highlight how a dominant private sector stakeholder may
represent their corporate strategies and priorities more strongly than the key interests of
the locale. In order to improve the nature of participation in tourism, an examination of the
governance structures and their repercussions for tourism decision making and stakeholder
engagement is therefore required (Kimbu and Ngoasong, 2013). Appropriate structures and
representation mechanisms need to be in place to create a balanced perspective and
effective representation of the destination community.
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With further reference to the potential difficulties in establishing collaborative initiatives or
partnerships, Hall and Jenkins (1995) explicitly focus on the creation of partnerships
between the public and private sector. They argue that, rather than being inclusive, often
these partnerships, i.e. specifically between local government and industry groups, might in
fact result in a ‘closing up’ of the policy process to other stakeholders. Bramwell and Lane
(2000) note that a concern with partnership arrangements is ensuring that relevant
stakeholders from government, business and voluntary sectors are engaged in decision
making which is based upon mutual respect and knowledge sharing. This is supported by
Hall (2000), who suggests that there is a need for partnerships and collaboration to be
based within the context of the public interest, as opposed to corporate priorities, with the
selection of key stakeholders who represent various community interests (Garrod, 2003;
Getz and Timur, 2005; Kimbu and Ngoasong, 2013; Timothy, 2007). Partnerships need to be
challenged by focusing on who is involved and who is excluded from the decision making
process (Hall, 2000). Consequently, collaborative approaches to tourism management need
to be examined within broader ideas of governance, with an evaluation of the appropriate
role of government and the changing relationships and expectations between government
and local communities.

The multifaceted and dynamic environment of many tourist destinations requires effective
governance in order to effectively manage their complexity, particularly in the coordination
and engagement of stakeholders (Palmer, 1998). Frequently, therefore, Destination
Management Organisations (DMOs) assume a leadership role that goes beyond the
marketing and promotion of a destination but also facilitates inward investment and
product development (Howie, 2003; Spyriadis, Fletcher and Fyall, 2013; Svensson, Nordin
and Flagestad, 2005). Whilst the engagement of a range of stakeholders is evident within
the ideals of destination management, in practice often management is centralised, typically
around a public-private sector partnership, potentially prohibiting full engagement of all
stakeholders (Beaumont and Dredge, 2010; Spyriadis, Fletcher and Fyall, 2013). It is for this
reason that d’Angella, De Carlo and Sainaghi (2010) argue that certain features of a
destination management organisation, such as the business model and the nature of
stakeholder involvement in the management and activities of the organisation, need to be
evaluated.

For Pratchett (1999), local government, as the democratic institution of the local
community, has a significant role in ensuring democratic accountability within these
emerging governance structures. In this context, accountability refers to the extent to which
actors acknowledge and take responsibility for actions and decision making (Huse, 2005). In
other words, decision making is transparent and accountable (Dredge and Pforr, 2008;
Midwinter, 2001). Whilst it is purported that democratic accountability should be sought
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through local government (which may be democratically elected) (Bramwell and Sharman,
1999; Godfrey, 1998), Dredge (2006) argues that local government representatives claiming
that they represent the views of the resident community is problematic in that often they
do not represent broader resident interests. Rather than solely being an issue of democracy,
benefits of wide-spread local engagement for the destination also exist. Thus, it has been
suggested that there is significant social capital to be gained from engaging residents in the
governance of their own communities (Pratchett, 1999). For successful and sustainable
tourism development, participation in the decision making processes is regarded as vital
(Marzuki, Hay and James, 2012). Yet, not all community groups have equal opportunity to
participate in tourism planning and decision making (Khazaei, Elliot and Joppe, 2015).

Studies of sustainable tourist destination development abound (Mihali¢, Segota, Cvelbar
and Kuscer, 2016) Yet, despite the observance of various approaches to tourism
governance, few studies exist which offer an analysis of issues within destination
governance in relation to their impact on local community involvement and representation
(Beaumont and Dredge, 2010; Bramwell and Lane, 2011). There is a lack of research
concerned with application of theory and its development in relation to local governance
structures (Dredge, 2006). The purpose of this paper is to interpret collaborative approaches
to tourism in the tourist-historic city of York, addressing the need to understand the
implications for stakeholder representation and participation in these emerging governance
structures (Scott et al., 2011). Through an evaluation of the tourism governance approach
in York, the paper concludes by highlighting how the structures and representation
mechanisms in place appear to be crucial in enabling relevant and effective engagement of
destination stakeholders. The paper provides a unique insight into how public policy
discourses manifest themselves at the local level with implications for tourist destination
governance. A critique of destination management is offered which extends our
understanding of tourism governance structures and stakeholder engagement, with
implications for sustainable tourism development discussed.
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Prospects and opportunities for sustainable tourism development and

tourist infrastructure